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GLOBAL GROWTH

ACCESS50

The global access market is in recovery, with manufacturers and rental companies
reporting steep increases in revenue during the first half of 2021.

l C
 ombined 2021 top 50 fleets up

12.6% year-on-year to 957,825 units.
l U
 nited Rentals and Sunbelt Rentals
continue to lead the table with more
than 120,000 units each.
l T hree Chinese rental companies appear in the top 10,
up from one last year.
l N
 ew companies from Europe, China, Southeast Asia
enter top 50 for first time.
l R
 ecovery is forecasted for 2022, across the
international rental sector

Results from the access50 listing of the world’s largest access rental companies, published in July-August 2021,
demonstrate an increase in fleet sizes, compared to the 2020 listing across the top 5, 10 and 50 companies.
l I ncredible year-on-year fleet rises from the China-based access equipment rental companies:, with up to 200% increases,

reflect the success of the manufacturers based in the country. There are around 200,000 MEWPs in the Chinese market,
with the 40% year-on-year domestic fleet growth, destined to continue.
l D
 ue to the Covid-19 pandemic, North America and Europe saw a slide in their market conditions last year. However,
the turnaround has now begun, with many companies in those continents reporting a sudden return to growth,
hindered only by temporary supply chain issues caused by the pandemic.
l  A return to pre-pandemic levels of activity in North America and Europe, combined with the continued rise in China and
the potential of emerging markets, like India and Southeast Asia, creates the conditions for a buoyant and dynamic
over the next five years.

access50 RENTAL FLEETS:

YEAR-ON-YEAR GROWTH (THOUSANDS)
1,000
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(APAOI), Meghraj Singh
is well placed to provide
a unique insight into the
market and the country’s
battle with Covid-19.

I

ndia has faced multiple challenges due
to the Covid-19 pandemic, in a heavily
populated country of 1.37 billion, with few
vaccines available relative to the country’s needs.
That, combined with a general lack of
awareness about the virus and minimal social
distancing, particularly in dense urban areas,
has led to at least a million people requiring
critical care with only a few thousand
ventilators in circulation.
And, as Meghraj Singh, managing director
of RentEase, explains, the attempt to
modernise an access industry, much of which
is still dominated by large booms owned by
crane rental specialists, has been no easy feat.
Apart from the health crisis that is
Covid-19, Singh adds, “It has been a very
critical time for this country. And has put
more strain on our economy, impacting India’s
growth pace and increased joblessness, mainly
in retail, hospitality and public transport.”
Now there is a growing fear in the country,
as there is in much of world, of a third wave
as the Delta variant spreads. “It is said to be
more dangerous than both the earlier first and
second waves, and emerging markets have all
been affected.”

Taking
responsibility

Michel Denis explains all to AI’s Euan Youdale.

Changing cultures

With the emergence of the pandemic,
Rentease saw another opportunity - to
change customer expectations around
operator provision. “We started convincing
the customers to operate the machines on
their own. And instead, we provided operator
training for their manpower. Clients saw the
advantages, including the cost savings and the
ability to operate the equipment on their own
terms.”
The cost saving of this initiative for
RentEase worked out at around 5%-10% per
unit.
RentEase is playing its part in more ways
than one when it comes to modernising the

I
>

n June, Manitou Group officially presented
its CSR vision through its first virtual On
the Way Up! presentation, which is set to
become an annual event.
During the presentation, the company
outlined the four pillars of its CSR strategy:
ethics and human beings, the circular economy,
safety and working conditions, and a lowcarbon trajectory.
It is on this latter point that AI spoke with
Manitou’s president and CEO Michel Denis,
following the online event.
Complementing that green objective is the
company’s New Horizons 2025 roadmap,
launched in January this year, that will see a
€460 million investment to help it achieve its
goals.
Of the initiative, Denis says, “2020 marked
the world by a health and then economic crisis
of unknown magnitude. Throughout the year,
the group focused on protecting its employees,
adapting its operations, optimising customer
relations and its financial performance.
“We start 2021, reorganised and reshaped,
with a new roadmap full of ambitions and
challenges.”

Tying in with all this is the company’s new
and evolving CSR policy. Denis tells AI, “The
vision of the whole group is CSR - our mission
as a group is to improve working conditions
and improve safety and performance, while
protecting the people and their environment.
“CSR is completely imbedded in all
processes, visions and our progress and what we
want for our customers.”
As Denis explains the company’s goal of
drastically reducing its carbon footprint, is
not just set in the production process and low
emission equipment, but in the procurement
of materials and components too, and how
the equipment is used once delivered to the
customer.

Strong targets

Starting with the areas that Manitou can
directly control, Denis says it will move quickly
to meet its targets. “We are investing in our
manufacturing facilities to reduce our carbon
footprint but also investing a lot in research and
development for new ranges to move to low
emission products.”
In the next five years 40% of all the

equipment that Manitou produces, across
its product ranges of telehandlers, MEWPs,
skid steers, forklifts and wheel loaders, will be
low emission equipment. And in the MEWP
segment specifically, all new projects will be
based around the development of electricpowered models.
“That will be for all new products,” Denis
explains, “We will continue to offer the existing
[diesel] range. If you want a [diesel] boom
today or tomorrow, we will provide it, and for
10 or 15 years, however long the need for diesel
remains. But we will not spend any more in
development. All new models will be 100%
electric.”
The commitment across its range is massive
in terms of investment, says the company and
will see the company’s low emission Oxygen
series, first launched at Bauma in 2019, greatly
expanded.
During Bauma, the company announced its
Build the Future project with the introduction
of its first electric-powered rough terrain boom,
the prototype MT 625 e electric compact
telehandler and the hybrid MRT 2550
telehandler. Going forward, the Oxygen brand
name will include all low emission equipment,
across all product types.
One of Manitou’s firm plans is to launch
the 625 e as a production model at the end of
2022. Electrifying the entire telehandler range,
however, is significantly more difficult than
doing so across the RT MEWP series but the
company will start with the rotating MRT
In 2020, Manitou made official its
partnership with eco-friendly sea transport
company Neoline for its deliveries to North
America. The new contract between the
companies formalises a collaboration
that started in 2017 and involves the
transport of all Manitou’s aerial platforms
and telehandlers from its home country
of France to the North American market,
primarily using sail ships.

We utilised the lockdown period mainly to
improve and strengthen our internal working systems.
All challenges come with opportunities.
MEGHRAJ SINGH, managing director, RentEase.
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Time Manufacturing
Company is acquiring
Ruthmann and its full
product line, with the
sale completing midFebruary. Rolf Kulawik,
MD of Ruthmann, spoke to

AI about the deal and the
truck mount market.

TIME TALKS

Speaking to AI, Time Manufacturing said it
was delighted with the deal, and confirmed the
advantages for both companies. The US-based
group, which has a major business segment
based in Denmark that covers the large European
market for van, pick-up and chassis mounted
products, particularly for the utility sector, said
there were no plans to make changes to staff,
manufacturing or distribution, rather there was an
ambition to leverage both companies’ strengths
in these areas to provide greater customer
provision and support.
The company said the acquisition tied into its
global growth plan of the last three years. Time,
as a holding company, allows its well-known
brand names to take centre stage; for example,
Versalift is named: Versalift International, a Time
Manufacturing company. The same principle will
be used for Ruthmann, which will now be known
as: Ruthmann, a Time Manufacturing company.
“Ruthmann is an incredibly powerful brand, so
I would imagine the brand would be around for
the foreseeable future. We are looking more at
the organisational efficiencies that will come from
the two companies working together.”
The Time spokesperson went on to say that
feedback from both companies, concerning
the deal, had been positive thus far. “We are
incredibly excited; this will have a big impact
on the industry. Our relationship is really strong
and it has been plain sailing since we started
speaking to each other about this.”

T

he announcement in early January that
US-based vehicle mount manufacturer
Time Manufacturing is set to buy
Ruthmann, Germany’s long-established truck
mount manufacturer, may have come as a
surprise to many. After all, Ruthmann’s success
over the last decade is undoubted and the
company has been active on the acquisition
trail itself in recent years.
However, as Rolf Kulawik, managing director
of Ruthmann, explains, the pairing represents a
perfect fit for both companies.
Under the deal, Time - manufacturer of
Versalift vehicle mounted platforms - is
acquiring Ruthmann’s Steiger truck mount and
Ecoline brands, as well as its Bluelift spider
products; essentially the whole company.
In addition to Versalift platforms and digger
derricks, Time also produces the Aspen Aerials
line of underbridge inspection units and the
BrandFX series of fiberglass truck bodies.
In 2017, it was acquired by Sterling Group
from then owners the O’Flatherty family.
Following that, in 2019, Time re-branded,
shifting emphasis to its globally-recognised

brand names, for example Versalift, which is
now known as Versalift International – a Time
manufacturing company.

Major opportunities

Headquartered in Gescher-Hochmoor,
Germany, Ruthmann has a distinguished
history in truck mounted platform
manufacturing in Europe and has recently
set its sights on North America with
the acquisition of US-based distributor
ReachMaster.
Kulawik says this is an ideal moment for
Ruthmann’s owners to sell the company.
Heinrich Winkelmann and Heinz-Jürgen Buss
became owners and managing directors of the >

PAKISTAN INTERVIEW
Pakistan is seeing the
conditions required for an
access market to grow,
with pioneering company
Fleet Rentals set
to lead the way.

AI speaks to
its managing
director.

T

development and increasing

he Pakistan
access equipment
sector is tiny and currently related to
work in dockside and power projects, with
the construction industry primarily using
scaffolding and buckets slung from cranes to
carry out work. In this respect, Pakistan has a
similar experience to many new access markets,
which started out with the same applications,
before developing into maturity over the next
10 or 15 years. Based in Karachi, Fleet Rentals
is one of the pioneers of the MEWP sector
in Pakistan. Its fleet of two scissor lifts - a
Sinoboom GTJZ1012 and JLG 50RTS - and
a 34m working height boom lift of Korean
origin, together with six forklifts and a pair of
20 tonne and 45 tonne Japanese mobile cranes,
may seem small. However, it represents one of
the larger gatherings of rental equipment in
Karachi, and indeed the whole of Pakistan.

revenue, meaning it

New partnerships

Now is a good
time, as Ruthmann
has 11 years of great

A couple of years ago, says Fleet Rental’s
managing director Saqib Qayyum, there were
no aerial platforms in Pakistan.
Combining this fact with Fleet’s other
interests, including a recent aerial platform
distributorship, a number of other sales
partnerships under a brokerage arrangement,
and plans for expansion into the north of
Pakistan, it quickly becomes clear Fleet Rentals
is playing a significant role in creating the
access market in the country.
“The access market is still at a very young
age,” Qayyum confirms, “We have a couple of
local manufacturers that provide scissor lifts
and truck mounts, which are producing 150
to 200 units per year, which are mainly sold
to government departments and utilities, but
if we speak of rental, in the whole of Karachi,

is an opportunity
to sell the
company
with a good
result for its
owners.
ROLF KULAWIK,
managing director,
Ruthmann
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Laying the
foundations
which has a population of 25 million, there are
approximately 25 access units.”
As of August this year, there were
around five to six boom lifts in the
city, plus 17 to 18 scissor lifts and three
truck mounted units. This does not
include the numerous 10- to 15-yearold MEWPs in the city, which are mainly
acquired from the Middle East, and, in most
cases, are in very poor condition.
Qayyum has been involved in the equipment
sector for 15 years and started selling items on
existing online sales platforms while he was still
at college.
In 2009 he moved to the UAE with his
father to set up a crane rental and sales
company before moving back to their home
country of Pakistan in 2016 to start a new
crane rental business there.
In the following years, Qayyum started
seeing the potential for other types of
equipment. “There were a lot of cranes in
Pakistan, so I thought why not do something
different? And in 2019, I started a website and
started getting local enquiries.”
Then in 2020, he landed a major contract
with the Pakistan Navy to provide cranes and
forklifts on a rental basis. From there, he made
the decision to build the rental fleet.
As in many fledgling access markets,
rental companies also take on a range of sales
activities to help establish the product.
“I was not doing any sales before, but this
year, after the pandemic had hit, the general
rental market was down, and we started
getting enquiries from companies wanting new
forklifts. So, we started representing a Chinese
manufacturer, working on a commission basis.”
The lack of government regulations for
working at height, or recognised safety
practices, is typical of an access market at
this stage, and it means scaffolding and crane
buckets, or other rope-related equipment,
is prevalent. However, times are changing.

+

MATECO INTERVIEW

TEUPEN INTERVIEW

Spreading its
wings

Now is the right time to make
ourselves known to the worldwide MEWP
market - we have equipment available
ANDRIES SCHOUTEN, COO of mateco.

“More companies are moving towards renting
products like scissor and boom lifts.”

200

Taking opportunities

Nevertheless, Fleet Rentals has to be quick of
the mark in spotting opportunities to widen
their use. A recent example was an arrangement
with Pakistan’s largest engineering company
Descon, which has seen it become the proud
owners of the country’s two largest boom lifts
- 36m and 24m working height units from
JLG. Fleet acted as a go-between, hooking up
the OEM and construction company for the
provision of the booms for the lifetime of the
project.
Fleet’s own boom lift was acquired two
months ago and is of Korean origin, having
been manufactured in 2003. However, it
remains well maintained, says Qayyum, unlike
other older products found in use around the
city.
>

Teupen’s new LEO39GTplus.

Used exploration
s Europe’s second largest aerial platform
rental company, mateco naturally has a
significant fleet replacement programme
and, therefore, a comparatively large number of
used units that need to be moved out.
It now plans to harness that used fleet and
grow its second-hand sales business, while
seeking growth opportunities across the world.
To achieve those goals, mateco has launched a
new version of its website for used equipment,
which now provides comprehensive and easily
accessible data about the products that are
available to buy.

Online expansion

Of the group’s 45,000-strong fleet, around
5,000 to 6,000 units will be replaced each year,
most of which are sold on as used equipment.
Given that more than 90% of mateco’s fleet
comprises aerial platforms and to a lesser extent
telehandlers and forklifts, the emphasis will be
on those products. However, the group’s interest
in generalist rental equipment is growing, with
availability of used items for sale expanding at a
comparative rate.
Since the onset of the Covid-19 pandemic,
there has been a surge of used equipment
as rental companies reduce their fleets in
response to the weakening market and lowering
utilisation levels. But, as Andries Schouten,
COO of mateco, explains, the company’s vision
for its used equipment online platform was

We are concentrating

see huge potential.
SAQIB QAYYUM,
managing director, Fleet rentals

SEPTEMBER 2021

accessINTERNATIONAL 13

Youdale about the company’s recent part acquisition
by Dingli and its future in the tracked platform sector.

I

which also reflects a wider group strategy. Andries Schouten, mateco’s COO, explains.

A

on MEWP rental, as we

Martin Borutta, the CEO of Teupen, talks to Euan

mateco is expanding its global reach with a newly-enhanced used equipment website,
envisaged before the pandemic emerged and
reflects the group’s overall branding and growth
strategy.
“Now is the right time to make ourselves
more known to the MEWP market worldwide
and that we have equipment available that is
in good technical condition,” says Schouten.
“It has nothing to do with the coronavirus
situation; the plan was always to make us
more known as a company that offers used
equipment - not just older machines but
younger too.”
The vast breadth and depth of the fleet is
the result of the group’s major
acquisition programme of the
last eight years, which has seen it
grow substantially across Europe
and beyond, into one of the four
largest access equipment rental
companies in the world.
“That’s one of our strengths,”
says Schouten, “We have been
growing through acquisition,
with each of those companies
having their own equipment
legacy, which means we can offer
younger and older machines.”
It also means, Schouten adds,
Used equipment information
has also been formatted
for use on a smartphone.

that the time has come to bring the group
together, as a single, globally-recognised entity.

Aquisition history

The expansion by mateco’s former parent
company TVH Group into equipment rental
has been impressive. In 2011, the trading and
parts specialist acquired Netherlands-based
rental Gunco, swiftly followed by Germanybased rental giant mateco, in 2012. There have
been a range of further acquisitions, with the
notable example of Gardemann in 2018, which
had been part of the Lavendon group until it
was acquired by Loxam the year
before.
It meant that the mateco
holding had a large number of
independent rental companies,
all trading separately under their
original names and the decision
was made to streamline the
group under the mateco banner.
As Schouten points out,
“mateco has a good name in the
industry and with our German
activity being the largest we
have, and the name being used
in Poland and Luxembourg, a
majority of our fleet was already
mateco branded. So, we decided
to use mateco in all countries
and this created a situation

JANUARY-FEBRUARY 2021
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n late August it was announced that
Dingli had acquired a significant stake in
Germany-based tracked platform specialist
Teupen.
The investment in 24% of Teupen’s shares
will play an important role in the Chinese
manufacturer’s growth in Europe and include
new product development, firstly of large self
propelled boom lifts in the 36m - 50m working
height range.
The deal means that Teupen Maschinenbau
now has three shareholders, with its CEO
Martin Borutta owning a 25% stake, private
equity firm Hannover Finance Group holding
51% of the shares and Dingli taking the rest.
The first steps in the partnership were
taken when Borutta met Dingli Zhejiang
Machinery’s founder and president Shugen
Xu in Germany last year. “We have a good
relationship. In 2019, we just started discussing
the possibility of a potential partnership
between the two companies, as they were
looking for a technology-driven company,”
Borutta explains.
“I visited Dingli two times last year. We had
lots of discussions about possible partnerships.
Then Dingli decided they wanted to be
partners just as the Covid situation started.”
It meant that the entire deal had to be struck
remotely, something that would not have been
considered possible just weeks before, with
Borutta based in Teupen’s North America
headquarters, in Charlotte, and the Dingli
contingency confined to China.
“It was pretty impressive. Normally, people
would think you need to get on a plane, go back

and forth and discuss it all face-to-face. But we
did the whole thing online from our offices.”
The agreement between the two companies
will see Teupen initially designing a series of
large capacity and working height boom lifts.
Going forward, Dingli said the two companies
will also cooperate in a full series of electric
equipment, including boom lifts, scissor lifts,
vertical mast lifts, among others.

New designs

While the project is in its infancy and the
products have yet to be designed from scratch,
the plan is for Teupen to use its market
intelligence to produce lifts that are required by
day-to-day rental equipment operators.
Hence, Teupen will provide market research,
customer feedback on the initial designs
and carry out the research and development
(R&D). Once that is completed, the products
will be manufactured at Dingli’s facilities in
China and sold globally under the Dingli brand
name.
Borutta is clear, there will be no attempt
to step on the toes of Dingli’s existing
partnerships in Europe and North America.
“It’s mainly for product development, we don’t

have any arrangements regarding direct sales.”
Dingli owns a stake in Italy-based
telehandler specialist Magni, an arrangement
under which it has designed Dingli’s latest
range of boom lifts. Magni is also a major
distributor of Dingli scissors across much
of Europe. Teupen will not delve into those
working heights covered by Magni’s designs
nor distribute Dingli products at this time in
the continent or North America, where Dingli
also owns a share of MEWP manufacturer
MEC.
On the subject of Teupen’s newly designed
products with Dingli, Borutta continues, “The
next step will be to bring those new products
from the lines in China and build trust in the
brand. That is where Teupen can really support
Dingli, because Teupen is a very strong brand
when it comes to technology. We are not
the largest in the world, but we are the most
sophisticated one when it comes to technology.”
It was not just Teupen’s serial production
equipment that caught Dingli’s eye. Its
capability of visualising completely new
products was also an attraction, for example
Teupen’s state-of-the-art, ultra-rough terrain
Puma 42GTX. Launched in 2016 at Bauma,
>

We have a very strong partner
in Dingli, which is known as one of the
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A second focus is to widen the scope of
applications for the company’s scaffolding
systems with just a few supplementary
components. Behrbohm says, “That enables our
customers to routinely open up new fields of
business for themselves and make better use of
their material stocks.”
Behrbohm adds that all new products
are now generally compatible with existing
components, which further protects customers’
investment.
Improving safety when working on
scaffolding construction has always been a
central focus of product design. Based on its
existing Allround Scaffolding, Layher has
recently developed the modular AGS for
façade scaffolding. This solution combines a
system-integrated side protection with the
flexibility and wide applications of modular
systems.
What’s new is the AGS-standard and the
AGS-guardrail. All other components come
from the extensive Allround Scaffolding
construction kit. The AGS has just been
awarded French innovation award Mat D’Or.

Digital solutions

When asked how digital technology is aiding
the use and design of scaffolding, Layher
explains that it is becoming a vital component.
“Nothing else optimises project planning
so effectively while opening up enormous
potential for cost savings.
A specific focus will be on BIM. “We asked
ourselves how the BIM concept, originating
in civil engineering, could be adapted to
scaffolding in temporary structures. Because
the proven Layher systems permit faster and

Association of India

Time Manufacturing
invests in Ruthmann

2020

New fields

Developments in materials have also been
making their way into Layher products. The
Xtra-N scaffolding deck, made of glass-fibrereinforced plastic, is an example of how modern
materials are being incorporated. And, the
deck, which has an aluminium stile, also has a
glass-fibre-reinforced plastic board. The unique
deck is designed to offer a high level of safety,
plus durability. One major advantage is the ease
of cleaning, as very little plaster and dirt sticks
to the plastic.

of the Aerial Platform

of everything it does. The company’s CEO

2019

The company’s new LW steel deck also
follows its lightweight concept and is 10%
lighter, while providing better handling.
“As ergonomics in scaffolding construction
improve, the costs for transport and assembly
fall, with every job. That increases profitability
in scaffolding construction,” adds Layher.
Wolf Christian Behrbohm, Layher’s
managing director, explains that part of its
mission is to increase the attractiveness of its
customers to their clients, “and with it the value
of scaffolding companies.”
Examples of this come with the Allround
Shoring TG 60 and solutions for bridging, like
the Allround FW System and the Aluminium
FlexBeam, which are safer to use thanks to
building authority approvals, type tests and new
structural verifications.

homegrown access
platform rental companies,
RentEase and the president

initiatives that put sustainability at the heart

2018

ayher is a longstanding leader in the
world of scaffolding, with an everevolving array of product innovations and
a comprehensive view of the modern market.
Over the last year, the industry and the world
has been living with the Covid-19 pandemic.
As Georg Layher, managing partner of the
company, says, the pandemic has affected all
of us much longer than originally expected.
However, in scaffolding, the situation tends
to vary depending on the application. “Our
event customers are suffering tremendously
from the current situation, but also
continuously demonstrate their creativity in an
entrepreneurial sense with innovative ideas.
Layher adds, “In general, there is still a
strong demand for scaffolding, especially in
the construction industry, and our customers
are cautiously optimistic for the upcoming
season. We can also expect a return to more
normalcy in industrial scaffolding, after a lot of
maintenance work was initially postponed due
to the pandemic.
He adds, “Power, chemical and petrochemical
plants however are still running and therefore
downtimes and maintenance work are being
scheduled again.”
One thing is for certain, the onsite
requirements of customers continues to develop
with the times and Layher has a keen eye
on the future. However, there are also some
industry fundamentals, which remain true. As
Layher points out, “Since assembly, dismantling
and transport costs make up about 80% of
the costs for scaffolding construction services,
influencing factors like component weight take
on great importance.”
This is where the Layher Lightweight
philosophy comes in. Using higher strength
steel grades, new production processes and
design improvements, Layher has considerably
reduced the weight of the basic components
of its SpeedyScaf and Allround Scaffolding
systems, while retaining and even increasing
their high loading capacities.

of one of India’s few
Wolf Christian
Behrbohm, managing
director, Layher.

MANUFACTURING NEWS

Manitou Group is focusing on corporate
social responsibility (CSR) through a range of

2017

Georg Layher,
managing
partner, Layher.

L

INTERVIEW MANITOU

tight deadlines for their completion. However,
this brings its own difficulties. “They need
more workers and machines, but it is still
difficult to provide labour and operators,” says
Singh. The situation is exacerbated by the fact
that traditionally the India MEWP rental
market supplies operators with the equipment,
and that has carried through to the smaller
units.

2016

with Access International.

Secure
surroundings

Looking at the challenges facing the
rental industry in India, Singh confirms that
RentEase had been heavily affected as the
lockdowns hit utilization levels, following
a drop off in projects to the point where
utilizations rates were at 63%; much lower
than the industry standard of 75%.
As a result, RentEase’s customers requested
to delay their payments. “Cash flow was
affected completely, with projects and
budgeting being misaligned. Many clients
requested us not to raise invoices for the
lockdown periods, but after we convinced
them, a few did agree to make partial
payments.”
One of the most critical problems came
from a severe decline in the workforce, as
operators returned to their native areas to
sit out the pandemic. Another, for example,
came from the deterioration of batteries
in RentEase’s predominantly electric fleet.
“While the machines are standing idle the
batteries got damaged. You have to incur that
cost because you need to replace dead batteries
to run the machines.”
While the challenges were many, Singh
and his colleagues did not sit back and wait
for the pandemic to recede. “We utilized
the lockdown period mainly to improve and
strengthen our internal working systems. All
challenges come with opportunities.”
This included the introduction of
telematics and other digital technologies
to the company’s fleet. “We decided to go
digital by developing a customised software
with geo-tracking and geo-fencing features
on our machines. And we searched for other
business opportunities.”
In recent months, RentEase announced
that it has become exclusive distributor for
Finland-based mast climbing manufacturer
Scanclimber, Denmark-based glass handler
manufacturer GMV and UK-based MEWP
producer Niftylift, in India. “So, we came out
from this situation selling the equipment,
other than just providing it on a rental basis.
So, we were affected but in way or another
we have managed and prepared for the
future.”
At present utilization is increasing,
as long-delayed projects re-open with
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As the managing director
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managing director, share their view of the industry
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Making a market

Georg Layher, managing partner at scaffolding giant
Layher and Wolf Christian Behrbohm, the company’s
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Tim Kendall, managing director, Media Access Solutions
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2011

MAGAZINE/WEBSITE INTERVIEWS
Georg Layher, managing partner, Layher
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CSR KPI FRAMEWORK

Rental industry customers and
other stakeholders (investors,
staff, suppliers, regulators,
Government agencies, NGOs,
etc.) increasingly expect
equipment rental companies to
put in place Key Performance
Indicators (KPIs) to measure
their CSR performance levels,
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ERA

Tools for sustainable
construction

material manufacturer Forterra.
The collaboration also includes façade
construction specialist PCE, engineering firm
Curtins and sustainability consultants Accelar.
A 32km-long dam in the Netherlands is in the process of being renovated and expanded,
According to a joint statement released
having first been established in 1932.
by all the parties involved in the project,
The company providing innovative new concrete blocks called Quattroblocks to stabilise
“traditional concrete manufacture is a fuelthe structure is Holcim Coastal, which is using mixing technology from BHS-Sonthofen to
intensive, electro-intensive and therefore CO2
ensure the dam can deal with high levels of stress.
After extensive testing at a vast water basin facility in Delft, the new blocks were found to
intensive process.”
be 40% more stable than the pure concrete blocks originally used on the dam.
The DPC project team said, “While
With testing complete, Holcim Coastal asked BHS-Sonthofen to assist with the production
addressing its material makeup to lower
of the large quantity of blocks required for the enormous project.
manufacturing and embodied emissions
At the Dutch Holcim factory in Alphen aan den Rijn, BHS-Sonthofen installed two DKX
is critical to decarbonising, the pathway to
type twin-shaft batch mixers, capable of producing the required daily throughput of 520m3
net zero relies upon a holistic view: with
intelligent design that minimises material
of concrete.
use without affecting a structure’s integrity,
The mixers operate on a three-dimensional mixing principle: two shafts generate circular
as well as an understanding of a product’s
movements with a turbulent overlapping area, so that the energy introduced is optimally
transport and installation emissions.”
used for an even distribution of the mix.
The DPC project is being undertaken in
In this way, a high level of mixture homogeneity can be achieved with the lowest amount
three stages, starting with the Design Solution
of energy required, an important factor for a project of this size.
Optimisation stage, which aims to minimise
André Däschlein, Sales Director Mixing and Crushing Technology at BHS, recommended
the materials used in concrete production.
the use of the industry standard twin-shaft batch mixer of type DKX for the task at hand.
Next, the Material Development and
“Decades of high-level expertise in the concrete sector have enabled us to draw on
Testing stage will use new cement and clinker
experience from a great number of similar projects,” says Däschlein. “This made us very
substitution technologies and admixtures to
confident that the twin-shaft batch mixer would provide the necessary high level of
develop low-carbon concrete, while the final
homogeneity that the client requested.”
stage will look at the production and logistics
Having been installed in 2019, the mixers will continue to produce concrete for 22 hours a
involved in manufacturing concrete for ways
day, six days a week for a further two years.
to further reduce carbon emissions.
By 2023, it is anticipated that all the
Gareth Jones, head of MMC & Technical
blocks will have been integrated into the
Services at the Ministry of Justice, said, “This
dam – a total of 700,000m2 of concrete
study demonstrates how collaboration
protecting the region from flooding.
through the supply chain can
bring subject matter experts
Part of the 32km-long Afsluitsdijk
together to develop innovative
dam protecting the Netherlands
solutions for decarbonising.”
from the North Sea
Initially to be used in the
construction of prisons
within the UK, the team
said it intended to make
the outcomes of the project
transferable to other sectors
and development types,
“including student and rental
housing, and major health and
The two BHS-Sonthofen DKX batch
education infrastructure.”
mixers in Alphen aan den Rijn
In construction, we may
swap diesel engines for electric motors,
then look at hydrogen and other fuel
industry, the importance of reducing its
material, with more than 4 billion tonnes
alternatives. While we do, concrete will
impact on the environment can hardly be
produced each year.
remain untouchable, the ubiquitous building
overstated.
As both a blessing and a curse for the
ce

Y

The European Rental Association on
how to measure and reduce your
project’s carbon footprint
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Your Tier 4 power solution is built on 80 years of engineering
expertise. Easy to integrate into your machine design,
our dependable power solutions consistently deliver high
performance for you. Working with the world’s leading
construction equipment manufacturers, our Tier 4 solutions
are designed with you in mind.
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n March, the European Rental
Association (ERA) webinar –
‘Building a sustainable future
– Transitioning towards a circular
and low-carbon construction
sector’ – put circular and low
carbon construction practices in
the spotlight and looked at the
policy and industry perspectives
for transitioning to a sustainable
construction sector.
As the speakers at the event
made clear, construction is the
priority sector for reducing
carbon emissions in the context
of the European Green Deal,
with the economic weight and
technology to drive the ‘Green
Recovery’, and the industry itself
has a strong commitment to
sustainability.
As an inherently circular
business model that minimises
financial commitments and
risk for equipment users, the
equipment rental industry is well
placed to facilitate sustainability
in the construction sector and
address the twin challenges of
decarbonisation and the ‘Green
Recovery’ from the pandemic.
As a European association
with members including
national rental associations,
rental companies, equipment
manufacturers and other
suppliers to the rental industry,
ERA supports sustainability
in the industry and across
the construction sector more
widely by developing tools
for companies to adopt more
sustainable practices.

The DPC project’s view on decarbonising construction includes
examining transportation and installation emissions
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CO2 CALCULATOR

First released on 13 January and
updated on 16 March, the ERA
Equipment CO2 Calculator is a
free-to-use online tool to enable
equipment stakeholders to make
more sustainable choices when
using construction equipment. It
determines the carbon footprint
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of construction equipment
over its entire lifecycle and
is applicable to all types of
equipment, from mini excavators
and wheel loaders to generators,
boom lifts and access platforms.
The results provide an estimate
of the carbon footprint per hour
of use, allowing construction
equipment users to compare
different use scenarios, see which
part of the lifecycle contributes
most to the carbon footprint and
evaluate the alternative fuels.
The Calculator has six easy
steps, requiring basic information
about the characteristics and
use of a piece of equipment
– equipment production,
transportation, lifetime and
utilisation, energy consumption,
maintenance and end-of-life –
and the users are guided through
the process step-by-step. Users
can then directly compare
different scenarios, making
it easier to make the most
sustainable choice when using
equipment.
It can be used to evaluate
a single ownership period of
one piece of equipment and,
furthermore, to determine the
climate impact of entire fleets of
equipment or the total carbon
footprint of all machines on a
given construction site.
You can access the
Calculator here: https://

ERA SUSTAINABLE
SUPPLIER FRAMEWORK

The ERA Sustainable Supplier
Framework aims to set the
industry best practice guidelines and raise common practices across
the industry in sustainability assessments of suppliers. The goals
are to reduce the administrative burden from supplier assessments
for rental companies and suppliers and provide rental company
customers with a better understanding of how rental companies
approach sustainable supply chains.
The framework helps rental companies to define minimum
sustainability requirements and aspirations for all suppliers to rental
companies, in the areas of human rights and working conditions,
health and safety, responsible sourcing of components and raw
materials, environmental performance, business ethics and product
sustainability performance.
Rental companies can adopt the Framework as a code of
conduct and request their suppliers declare compliance with the
requirements by completing and signing the supplier checklist, or
adapt the template according to their own requirements.
Suppliers will be able to send the signed declaration directly to
rental companies and post adherence to the Framework on their
websites. Any supplier to the rental companies can use this tool to
self-assess against the harmonised requirements of the rental sector
and to demonstrate fulfilment of these requirements.
The Sustainable Supplier Framework is available in English, Dutch,
French, German, Italian, Polish and Spanish: https://erarental.org/
sustainable-suppliers/

equipmentcalculator.org/
You can watch the video here:
https://youtu.be/yadO7JAyU1k

CSR KPI FRAMEWORK

Rental industry customers and
other stakeholders (investors,
staff, suppliers, regulators,
Government agencies, NGOs,
etc.) increasingly expect
equipment rental companies to
put in place Key Performance
Indicators (KPIs) to measure
their CSR performance levels,

:14
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set targets and report progress
against these targets.
For this reason, ERA has
developed a new CSR KPI
Framework to enable equipment
rental companies to implement
different levels of KPIs,
depending on their level of
maturity. The minimum KPI set is
the perfect “starter” framework.
Once companies have experience
implementing and using the
minimum set, they can progress
to implementing good practices
and, finally, to developing best
practices and becoming industry
leaders.
The CSR KPI Framework covers
‘People’, ‘Health and Safety’,
‘Training’, ‘Environment’, ‘Supply
Chain’, ‘Anti-Corruption and
Bribery’, ‘Circularity’ and ‘Other’
KPIs. It is available to download
here: https://erarental.org/
15 15:44:14
21/08/20
publications/csr-kpi-framework
For more information about any
of these tools, contact the ERA
team at era@erarental.org.
ce
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implementing and using the
minimum set, they can progress
to implementing good practices
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practices and becoming industry
leaders.
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You can watch the video here:
https://youtu.be/yadO7JAyU1k

First released on 13 January and
updated on 16 March, the ERA
Equipment CO2 Calculator is a
free-to-use online tool to enable
equipment stakeholders to make
more sustainable choices when
using construction equipment. It
determines the carbon footprint
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The ERA Sustainable Supplier
Framework aims to set the
industry best practice guidelines and raise common practices across
the industry in sustainability assessments of suppliers. The goals
are to reduce the administrative burden from supplier assessments
for rental companies and suppliers and provide rental company
customers with a better understanding of how rental companies
approach sustainable supply chains.
The framework helps rental companies to define minimum
sustainability requirements and aspirations for all suppliers to rental
companies, in the areas of human rights and working conditions,
health and safety, responsible sourcing of components and raw
materials, environmental performance, business ethics and product
sustainability performance.
Rental companies can adopt the Framework as a code of
conduct and request their suppliers declare compliance with the
requirements by completing and signing the supplier checklist, or
adapt the template according to their own requirements.
Suppliers will be able to send the signed declaration directly to
rental companies and post adherence to the Framework on their
websites. Any supplier to the rental companies can use this tool to
self-assess against the harmonised requirements of the rental sector
and to demonstrate fulfilment of these requirements.
The Sustainable Supplier Framework is available in English, Dutch,
French, German, Italian, Polish and Spanish: https://erarental.org/
sustainable-suppliers/
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of construction equipment
over its entire lifecycle and
is applicable to all types of
equipment, from mini excavators
and wheel loaders to generators,
boom lifts and access platforms.
The results provide an estimate
of the carbon footprint per hour
of use, allowing construction
equipment users to compare
different use scenarios, see which
part of the lifecycle contributes
most to the carbon footprint and
evaluate the alternative fuels.
The Calculator has six easy
steps, requiring basic information
about the characteristics and
use of a piece of equipment
– equipment production,
transportation, lifetime and
utilisation, energy consumption,
maintenance and end-of-life –
and the users are guided through
the process step-by-step. Users
can then directly compare
different scenarios, making
it easier to make the most
sustainable choice when using
equipment.
It can be used to evaluate
a single ownership period of
one piece of equipment and,
furthermore, to determine the
climate impact of entire fleets of
equipment or the total carbon
footprint of all machines on a
given construction site.
You can access the
Calculator here: https://

CONCRETE

at
3
herr
201
Lieb uma 15 to 21 April
Ba
3 and 15.
nich
the Bauma, Mu
809-81booth1
stand

The new Perkins Tier 4 engines.
The heart of every great machine.

The

I

The DPC project’s view on decarbonising construction includes
examining transportation and installation emissions

RD |
TEC

www.tier4air.com/ic

1-3

can h
ave
it a
ll

The European Rental Association on
how to measure and reduce your
project’s carbon footprint
n March, the European Rental
Association (ERA) webinar –
‘Building a sustainable future
– Transitioning towards a circular
and low-carbon construction
sector’ – put circular and low
carbon construction practices in
the spotlight and looked at the
policy and industry perspectives
for transitioning to a sustainable
construction sector.
As the speakers at the event
made clear, construction is the
priority sector for reducing
carbon emissions in the context
of the European Green Deal,
with the economic weight and
technology to drive the ‘Green
Recovery’, and the industry itself
has a strong commitment to
sustainability.
As an inherently circular
business model that minimises
financial commitments and
risk for equipment users, the
equipment rental industry is well
placed to facilitate sustainability
in the construction sector and
address the twin challenges of
decarbonisation and the ‘Green
Recovery’ from the pandemic.
As a European association
with members including
national rental associations,
rental companies, equipment
manufacturers and other
suppliers to the rental industry,
ERA supports sustainability
in the industry and across
the construction sector more
widely by developing tools
for companies to adopt more
sustainable practices.
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Tools for sustainable
construction

material manufacturer Forterra.
The collaboration also includes façade
construction specialist PCE, engineering firm
Curtins and sustainability consultants Accelar.
A 32km-long dam in the Netherlands is in the process of being renovated and expanded,
According to a joint statement released
having first been established in 1932.
by all the parties involved in the project,
The company providing innovative new concrete blocks called Quattroblocks to stabilise
“traditional concrete manufacture is a fuelthe structure is Holcim Coastal, which is using mixing technology from BHS-Sonthofen to
intensive, electro-intensive and therefore CO2
ensure the dam can deal with high levels of stress.
After extensive testing at a vast water basin facility in Delft, the new blocks were found to
intensive process.”
be 40% more stable than the pure concrete blocks originally used on the dam.
The DPC project team said, “While
With testing complete, Holcim Coastal asked BHS-Sonthofen to assist with the production
addressing its material makeup to lower
of the large quantity of blocks required for the enormous project.
manufacturing and embodied emissions
At the Dutch Holcim factory in Alphen aan den Rijn, BHS-Sonthofen installed two DKX
is critical to decarbonising, the pathway to
type twin-shaft batch mixers, capable of producing the required daily throughput of 520m3
net zero relies upon a holistic view: with
intelligent design that minimises material
of concrete.
use without affecting a structure’s integrity,
The mixers operate on a three-dimensional mixing principle: two shafts generate circular
as well as an understanding of a product’s
movements with a turbulent overlapping area, so that the energy introduced is optimally
transport and installation emissions.”
used for an even distribution of the mix.
The DPC project is being undertaken in
In this way, a high level of mixture homogeneity can be achieved with the lowest amount
three stages, starting with the Design Solution
of energy required, an important factor for a project of this size.
Optimisation stage, which aims to minimise
André Däschlein, Sales Director Mixing and Crushing Technology at BHS, recommended
the materials used in concrete production.
the use of the industry standard twin-shaft batch mixer of type DKX for the task at hand.
Next, the Material Development and
“Decades of high-level expertise in the concrete sector have enabled us to draw on
Testing stage will use new cement and clinker
experience from a great number of similar projects,” says Däschlein. “This made us very
substitution technologies and admixtures to
confident that the twin-shaft batch mixer would provide the necessary high level of
develop low-carbon concrete, while the final
homogeneity that the client requested.”
stage will look at the production and logistics
Having been installed in 2019, the mixers will continue to produce concrete for 22 hours a
involved in manufacturing concrete for ways
day, six days a week for a further two years.
to further reduce carbon emissions.
By 2023, it is anticipated that all the
Gareth Jones, head of MMC & Technical
blocks will have been integrated into the
Services at the Ministry of Justice, said, “This
dam – a total of 700,000m2 of concrete
study demonstrates how collaboration
protecting the region from flooding.
through the supply chain can
bring subject matter experts
Part of the 32km-long Afsluitsdijk
together to develop innovative
dam protecting the Netherlands
solutions for decarbonising.”
from the North Sea
Initially to be used in the
construction of prisons
within the UK, the team
said it intended to make
the outcomes of the project
transferable to other sectors
and development types,
“including student and rental
housing, and major health and
The two BHS-Sonthofen DKX batch
education infrastructure.”
mixers in Alphen aan den Rijn
In construction, we may
swap diesel engines for electric motors,
then look at hydrogen and other fuel
industry, the importance of reducing its
material, with more than 4 billion tonnes
alternatives. While we do, concrete will
impact on the environment can hardly be
produced each year.
remain untouchable, the ubiquitous building
overstated.
As both a blessing and a curse for the
ce

BHS-Sonthofen helps turn the tide
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Visit us at Bauma, Munich 15 to 21 April
Open air exhibition stand 809-813 and
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As diesel feels the pressure of increasing
scrutiny and minute regulation, the
way construction firms power their
equipment has never been more
important, as Mike Hayes reports
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way construction firms power their
equipment has never been more
important, as Mike Hayes reports
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As Europe continues to move ahead
with its carbon neutral mission,
equipment within the quarrying sector
seems to have become a focal point for
low emission – and a host of other –
innovations, as Leila Steed reports
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CONCRETE

ERA

material manufacturer Forterra.
The collaboration also includes façade
construction specialist PCE, engineering firm
Curtins and sustainability consultants Accelar.
A 32km-long dam in the Netherlands is in the process of being renovated and expanded,
According to a joint statement released
having first been established in 1932.
by all the parties involved in the project,
The company providing innovative new concrete blocks called Quattroblocks to stabilise
“traditional concrete manufacture is a fuelthe structure is Holcim Coastal, which is using mixing technology from BHS-Sonthofen to
intensive, electro-intensive and therefore CO2
ensure the dam can deal with high levels of stress.
After extensive testing at a vast water basin facility in Delft, the new blocks were found to
intensive process.”
be 40% more stable than the pure concrete blocks originally used on the dam.
The DPC project team said, “While
With testing complete, Holcim Coastal asked BHS-Sonthofen to assist with the production
addressing its material makeup to lower
of the large quantity of blocks required for the enormous project.
manufacturing and embodied emissions
At the Dutch Holcim factory in Alphen aan den Rijn, BHS-Sonthofen installed two DKX
is critical to decarbonising, the pathway to
type twin-shaft batch mixers, capable of producing the required daily throughput of 520m3
net zero relies upon a holistic view: with
intelligent design that minimises material
of concrete.
use without affecting a structure’s integrity,
The mixers operate on a three-dimensional mixing principle: two shafts generate circular
as well as an understanding of a product’s
movements with a turbulent overlapping area, so that the energy introduced is optimally
transport and installation emissions.”
used for an even distribution of the mix.
The DPC project is being undertaken in
In this way, a high level of mixture homogeneity can be achieved with the lowest amount
three stages, starting with the Design Solution
of energy required, an important factor for a project of this size.
Optimisation stage, which aims to minimise
André Däschlein, Sales Director Mixing and Crushing Technology at BHS, recommended
the materials used in concrete production.
the use of the industry standard twin-shaft batch mixer of type DKX for the task at hand.
Next, the Material Development and
“Decades of high-level expertise in the concrete sector have enabled us to draw on
Testing stage will use new cement and clinker
experience from a great number of similar projects,” says Däschlein. “This made us very
substitution technologies and admixtures to
confident that the twin-shaft batch mixer would provide the necessary high level of
develop low-carbon concrete, while the final
homogeneity that the client requested.”
stage will look at the production and logistics
Having been installed in 2019, the mixers will continue to produce concrete for 22 hours a
involved in manufacturing concrete for ways
day, six days a week for a further two years.
to further reduce carbon emissions.
By 2023, it is anticipated that all the
Gareth Jones, head of MMC & Technical
blocks will have been integrated into the
Services at the Ministry of Justice, said, “This
dam – a total of 700,000m2 of concrete
study demonstrates how collaboration
protecting the region from flooding.
through the supply chain can
bring subject matter experts
Part of the 32km-long Afsluitsdijk
together to develop innovative
dam protecting the Netherlands
solutions for decarbonising.”
from the North Sea
Initially to be used in the
construction of prisons
within the UK, the team
said it intended to make
the outcomes of the project
transferable to other sectors
and development types,
“including student and rental
housing, and major health and
The two BHS-Sonthofen DKX batch
education infrastructure.”
mixers in Alphen aan den Rijn
In construction, we may
swap diesel engines for electric motors,
then look at hydrogen and other fuel
industry, the importance of reducing its
material, with more than 4 billion tonnes
alternatives. While we do, concrete will
impact on the environment can hardly be
produced each year.
remain untouchable, the ubiquitous building
overstated.
As both a blessing and a curse for the
ce

BHS-Sonthofen helps turn the tide

The DPC project’s view on decarbonising construction includes
examining transportation and installation emissions

The European Rental Association on
how to measure and reduce your
project’s carbon footprint
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First released on 13 January and
updated on 16 March, the ERA
Equipment CO2 Calculator is a
free-to-use online tool to enable
equipment stakeholders to make
more sustainable choices when
using construction equipment. It
determines the carbon footprint
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Tools for sustainable
construction
n March, the European Rental
Association (ERA) webinar –
‘Building a sustainable future
– Transitioning towards a circular
and low-carbon construction
sector’ – put circular and low
carbon construction practices in
the spotlight and looked at the
policy and industry perspectives
for transitioning to a sustainable
construction sector.
As the speakers at the event
made clear, construction is the
priority sector for reducing
carbon emissions in the context
of the European Green Deal,
with the economic weight and
technology to drive the ‘Green
Recovery’, and the industry itself
has a strong commitment to
sustainability.
As an inherently circular
business model that minimises
financial commitments and
risk for equipment users, the
equipment rental industry is well
placed to facilitate sustainability
in the construction sector and
address the twin challenges of
decarbonisation and the ‘Green
Recovery’ from the pandemic.
As a European association
with members including
national rental associations,
rental companies, equipment
manufacturers and other
Untitled-2
suppliers
to the
rental industry,
3
ERA supports sustainability
in the industry and across
the construction sector more
widely by developing tools
for companies to adopt more
sustainable practices.

of construction equipment
over its entire lifecycle and
is applicable to all types of
equipment, from mini excavators
and wheel loaders to generators,
boom lifts and access platforms.
The results provide an estimate
of the carbon footprint per hour
of use, allowing construction
equipment users to compare
different use scenarios, see which
part of the lifecycle contributes
most to the carbon footprint and
evaluate the alternative fuels.
The Calculator has six easy
steps, requiring basic information
about the characteristics and
use of a piece of equipment
– equipment production,
transportation, lifetime and
utilisation, energy consumption,
maintenance and end-of-life –
and the users are guided through
the process step-by-step. Users
can then directly compare
different scenarios, making
it easier to make the most
sustainable choice when using
equipment.
It can be used to evaluate
a single ownership period of
one piece of equipment and,
furthermore, to determine the
climate impact of entire fleets of
equipment or the total carbon
footprint of all machines on a
given construction site.
You can access the
Calculator here: https://

CSR KPI FRAMEWORK

set targets and report progress
against these targets.
For this reason, ERA has
developed a new CSR KPI
Framework to enable equipment
rental companies to implement
different levels of KPIs,
depending on their level of
maturity. The minimum KPI set is
the perfect “starter” framework.
Once companies have experience
implementing and using the
minimum set, they can progress
to implementing good practices
and, finally, to developing best
practices and becoming industry
leaders.
The CSR KPI Framework covers
‘People’
, ‘Health and Safety’,
27/08/201
5 15:58:52
‘Training’
, ‘Environment’, ‘Supply
Chain’, ‘Anti-Corruption and
Bribery’, ‘Circularity’ and ‘Other’
KPIs. It is available
to download
eltitnU
3 2-d
here: https://erarental.org/
publications/csr-kpi-framework
For more information about any
of these tools, contact the ERA
team at era@erarental.org.
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BHS-Sonthofen helps turn the tide

ERA SUSTAINABLE
SUPPLIER FRAMEWORK

Rental industry customers and
other stakeholders (investors,
staff, suppliers, regulators,
Government agencies, NGOs,
etc.) increasingly expect
equipment rental companies to
put in place Key Performance
Indicators (KPIs) to measure
their CSR performance levels,
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A 32km-long dam in the Netherlands is in the process of being renovated and expanded,
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by all the parties involved in the project,
The company providing innovative new concrete blocks called Quattroblocks to stabilise
“traditional concrete manufacture is a fuelthe structure is Holcim Coastal, which is using mixing technology from BHS-Sonthofen to
intensive, electro-intensive and therefore CO2
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be 40% more stable than the pure concrete blocks originally used on the dam.
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The ERA Sustainable Supplier
Framework aims to set the
industry best practice guidelines and raise common practices across
the industry in sustainability assessments of suppliers. The goals
are to reduce the administrative burden from supplier assessments
for rental companies and suppliers and provide rental company
customers with a better understanding of how rental companies
approach sustainable supply chains.
The framework helps rental companies to define minimum
sustainability requirements and aspirations for all suppliers to rental
companies, in the areas of human rights and working conditions,
health and safety, responsible sourcing of components and raw
materials, environmental performance, business ethics and product
sustainability performance.
Rental companies can adopt the Framework as a code of
conduct and request their suppliers declare compliance with the
requirements by completing and signing the supplier checklist, or
adapt the template according to their own requirements.
Suppliers will be able to send the signed declaration directly to
rental companies and post adherence to the Framework on their
websites. Any supplier to the rental companies can use this tool to
self-assess against the harmonised requirements of the rental sector
and to demonstrate fulfilment of these requirements.
The Sustainable Supplier Framework is available in English, Dutch,
French, German, Italian, Polish and Spanish: https://erarental.org/
sustainable-suppliers/

equipmentcalculator.org/
You can watch the video here:
https://youtu.be/yadO7JAyU1k

BOOKMARK OR TABBED AD

The DPC project’s view on decarbonising construction includes
examining transportation and installation emissions

Tools for sustainable
construction
The European Rental Association on
how to measure and reduce your
project’s carbon footprint

I

n March, the European Rental
Association (ERA) webinar –
‘Building a sustainable future
– Transitioning towards a circular
and low-carbon construction
sector’ – put circular and low
carbon construction practices in
the spotlight and looked at the
policy and industry perspectives
for transitioning to a sustainable
construction sector.
As the speakers at the event
made clear, construction is the
priority sector for reducing
carbon emissions in the context
of the European Green Deal,
with the economic weight and
technology to drive the ‘Green
Recovery’, and the industry itself
has a strong commitment to
sustainability.
As an inherently circular
business model that minimises
financial commitments and
risk for equipment users, the
equipment rental industry is well
placed to facilitate sustainability
in the construction sector and
address the twin challenges of
decarbonisation and the ‘Green
Recovery’ from the pandemic.
As a European association
with members including
national rental associations,
rental companies, equipment
manufacturers and other
suppliers to the rental industry,
ERA supports sustainability
in the industry and across
the construction sector more
widely by developing tools
for companies to adopt more
sustainable practices.
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First released on 13 January and
updated on 16 March, the ERA
Equipment CO2 Calculator is a
free-to-use online tool to enable
equipment stakeholders to make
more sustainable choices when
using construction equipment. It
determines the carbon footprint
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of construction equipment
over its entire lifecycle and
is applicable to all types of
equipment, from mini excavators
and wheel loaders to generators,
boom lifts and access platforms.
The results provide an estimate
of the carbon footprint per hour
of use, allowing construction
equipment users to compare
different use scenarios, see which
part of the lifecycle contributes
most to the carbon footprint and
evaluate the alternative fuels.
The Calculator has six easy
steps, requiring basic information
about the characteristics and
use of a piece of equipment
– equipment production,
transportation, lifetime and
utilisation, energy consumption,
maintenance and end-of-life –
and the users are guided through
the process step-by-step. Users
can then directly compare
different scenarios, making
it easier to make the most
sustainable choice when using
equipment.
It can be used to evaluate
a single ownership period of
one piece of equipment and,
furthermore, to determine the
climate impact of entire fleets of
equipment or the total carbon
footprint of all machines on a
given construction site.
You can access the
Calculator here: https://
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ERA SUSTAINABLE
SUPPLIER FRAMEWORK

equipmentcalculator.org/
You can watch the video here:
https://youtu.be/yadO7JAyU1k
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Rental industry customers and
other stakeholders (investors,
staff, suppliers, regulators,
Government agencies, NGOs,
etc.) increasingly expect
equipment rental companies to
put in place Key Performance
Indicators (KPIs) to measure
their CSR performance levels,
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set targets and report progress
against these targets.
For this reason, ERA has
developed a new CSR KPI
Framework to enable equipment
rental companies to implement
different levels of KPIs,
depending on their level of
maturity. The minimum KPI set is
the perfect “starter” framework.
Once companies have experience
implementing and using the
minimum set, they can progress
to implementing good practices
and, finally, to developing best
practices and becoming industry
leaders.
The CSR KPI Framework covers
‘People’, ‘Health and Safety’,
‘Training’, ‘Environment’, ‘Supply
Chain’, ‘Anti-Corruption and
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team at era@erarental.org.
ce
CONSTRUCTION EUROPE JUNE 2021

27/08/20
15 15:58:36
2/80/72
1 510
25:85:5
25/06/2021 16:27:54
CE 06 2021 ERA JG MH.indd 47

www.accessinternational.media
A KHL Group publication

The ERA Sustainable Supplier
Framework aims to set the
industry best practice guidelines and raise common practices across
the industry in sustainability assessments of suppliers. The goals
are to reduce the administrative burden from supplier assessments
for rental companies and suppliers and provide rental company
customers with a better understanding of how rental companies
approach sustainable supply chains.
The framework helps rental companies to define minimum
sustainability requirements and aspirations for all suppliers to rental
companies, in the areas of human rights and working conditions,
health and safety, responsible sourcing of components and raw
materials, environmental performance, business ethics and product
sustainability performance.
Rental companies can adopt the Framework as a code of
conduct and request their suppliers declare compliance with the
requirements by completing and signing the supplier checklist, or
adapt the template according to their own requirements.
Suppliers will be able to send the signed declaration directly to
rental companies and post adherence to the Framework on their
websites. Any supplier to the rental companies can use this tool to
self-assess against the harmonised requirements of the rental sector
and to demonstrate fulfilment of these requirements.
The Sustainable Supplier Framework is available in English, Dutch,
French, German, Italian, Polish and Spanish: https://erarental.org/
sustainable-suppliers/

U

ltitn

-de
2 2

Karel
Huijser,
JLG

Hybrid
exhibitions

in print

Electrifying RTs
47

25/06/2021 15:25:54

25/06/2021 15:25:54

Gatefol

d pages.i

ndd 2

Official magazine of IPAF

R A I S I NG T H E S T A ND A R D | T EC H NO LO G Y S ER I ES : FU T U R E FO C U S
28/08/2
Gatefold
1
015 pages.indd
14:56:1
8

28/08/2015 14:56:17

Gatefold pages.indd 1

You can guarantee all subscribers see your
advertisement with a bookmark added to your ad
or highlighted with a tabbed insert.
7

 accessinternational  @accessinternationalmag  @KHL_AI  Access International

ollie.hodges@khl.com | +44 (0)7912 216241

AI EVENTS

10 MARCH
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International
Awards for
Powered
Access
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10 March 2022 | London, UK

www.iapa-summit.info

Hosted on the evening of the IPAF summit, these awards
are jointly organised by AI & IPAF, judged by an
independent panel of access industry leaders.
An opportunity to network and meet with other industry professionals
from around the world.
Align your brand through sponsorship with our prestigious global awards,
which are seen by many as an industry benchmark and promote safety
and innovation. Promote your brand and products to the biggest buyers of
access equipment in the world. Sponsors will also have their logos included in
all pre-event marketing, including magazines, newsletters, websites, e-Casts
and promotional displays.

For further details on sponsorship options click here

6-8 June 2023 | Maastricht, Netherlands

For further details on exhibiting
or attending APEX click here
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www.apexshow.com

www.apexasia.com

Running alongside the IRE exhibition,
ERA convention and rental awards.
APEX alone attracts over 4,500 visitors.

China remains one of the fastest growing
access equipment markets in the world.

Exhibitors at APEX and IRE have the Rental companies
who need to refresh their fleets and are receptive to
looking at new products, latest developments and
will attend shows to find that information. We look
forward to 2023 IRE & APEX exhibitions, a great
opportunity to demonstrate products and services
to rental companies.

Contact us for further details on exhibiting
or attending APEX Asia or the
International Rental Conference here

 accessinternational  @accessinternationalmag  @KHL_AI  Access International

APEX Asia is held alongside the International Rental
Conference (IRC), the IRC attracts more than 500
delegates which include many of the biggest Asian
rental companies as well as many others from around
the globe. Many of the latest access products and
equipment will be showcased at the event, excellent
networking opportunities to meet with existing
and potential new customers.
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IS THE ULTIMATE PRODUCT GUIDE FOR THE
WORLD’S ACCESS INDUSTRY
POWERED BY

SOURCING GUIDE

POWERED BY

POWERED BY

SOURCING
SOURCING
GUIDE GUIDE

ADVERTISING OPPORTUNITIES:
TOP BILLBOARD

5,770

MONTHLY VIEWS
AVERAGE (JULY 2021)
PUBLISHER’S OWN DATA

Easy to use search function
is split into the following
categories:
l NEW FOR 2022: Telehandlers
l Mast Climbing Platforms
& Hoists
l Telescopic Booms
l Articulating Booms
l Tracked Platforms
l Vertical Personnel Lifts
l Van Mounted Platforms
l Trailer Mounted Platforms
l Truck Mounted Platforms
l Underbridge Inspection Units
9

POWERED BY

SOURCING GUIDE

POWERED
POWERED
BY BY

SOURCING
SOURCINGGUIDE
GUIDE

A vailable for one advertiser only, benefit from your banner in the
most prominent position on the website. Run of site.
ADVERTISE FROM

1,500  1,800 PER MONTH

Desktop: 728 x 90 pixels | Tablet: 468 x 60 pixels | Mobile: 300 x 75 pixels

BECOME A SOURCING GUIDE SPONSOR
B enefit from your logo on every page of
the site driving brand recognition
SPONSOR FROM

15%
DISCOUNT
FOR RECOGNIZED
AGENCIES
OR DIRECT
INVOICING

1,200  1,500 PER MONTH

POWERED BY

SOURCING GUIDE

POWERED
POWERED
BY BY

SOURCING
SOURCINGGUIDE
GUIDE

Minimum width: 600 pixels. File type: PNG or JPG or EPS (transparent background). GIF’s are not supported.
Logos are optimised during the upload process and will not display at full size.

For more information, or to advertise,
please contact Ollie Hodges:
ollie.hodges@khl.com | T: +44 (0)1892 786253
M: +44 (0) 7912 216241

PLACE YOUR MESSAGE IN FRONT OF KEY BUYERS WHO ARE CURRENTLY SOURCING NEW EQUIPMENT

 accessinternational  @accessinternationalmag  @KHL_AI  Access International

ollie.hodges@khl.com | +44 (0)7912 216241

ACCESS INTERNATIONAL WEBSITE
Direct traffic
from AI’s
website straight
to yours

Measure
your
campaign’s
success

WEBSITE

www.accessinternational.media
Promote your
message
for a month
or more

TOP BILLBOARD
High profile position to promote,
brand, exhibition or product lines.
Run of site
Desktop: 728 x 90 pixels
Tablet: 468 x 60 pixels
Mobile: 300 x 75 pixels

SOLUS WALLPAPER
BRAND NEW for 2022, wallpaper is
‘sticky’ and is the only banner that
is visible the whole time. Only available
for desktop view. Run of site.

MPU 1 & MPU2
High profile position to promote,
brand, exhibition or product lines.
Run of site.

Desktop: 1260 x 1500 pixels
1024px centre gap not visible

MPU3 and MPU4 slots also available.
Desktop, Tablet & Mobile: 300 x 250 pixels

18,326

PAGE VIEWS/MONTH

7,197

UNIQUE VISITORS/MONTH

9,135

SESSIONS/MONTH
AVERAGE (SEP-JAN 2021)
PUBLISHER’S OWN DATA

SOURCE: GOOGLE ANALYTICS
Google Analytics is the most widely
used web analytics service on the
internet and considered the
most accurate.
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SPONSORED CONTENT
Demonstrate that you are a market
leader and expert in your field by
expanding on a key subject via a
longer article or video. Run of site.
Learn more here
Headline: Max 40 characters including spaces
Standfirst: Max 250 characters including spaces
Button Text: Max 20 characters including spaces
Image: 3:2 ratio image
Article: Max 3000 characters including spaces,
five JPEG or PNG images or a link to an
article hosted on your website.

CLICK HERE
FOR RATES AND
LATEST INFO

 accessinternational  @accessinternationalmag  @KHL_AI  Access International

IN-CONTENT
LEADERBOARD
Prominent position within the main
news stories. Promote your brand,
new product or special offer.
Run of site.
Desktop: 598 x 100 pixels
Tablet: 468 x 60 pixels
Mobile: 300 x 75 pixels

ollie.hodges@khl.com | +44 (0)7912 216241

ACCESS INTERNATIONAL NEWSLETTER
Reach your
audience direct
to their inbox 4+
times a month*

Direct buyers
straight to
your chosen
landing page

NEWSLETTER

www.accessinternational.media

Align your
brand with the
latest news for
our industry

TOP BANNER
SOLD MONTHLY
Guaranteed top position
for entire month.

SPONSORED CONTENT 1
SOLD WEEKLY
Highly prominent position to dominate
newsletter with space to expand
your message.

Limited to 1 advertiser per month.
Desktop, Tablet & Mobile: 570 x 200 pixels

Limited to 1 advertiser per week.
Headline: Max 60 characters including spaces
Standfirst: Max 400 characters including spaces
Button Text: Max 20 characters including spaces
Image: 570px width by 190px height high res image

12,052
OPT-IN WEEKLY
DISTRIBUTION
AVERAGE (JULY 2021)
PUBLISHER’S OWN DATA
Materials are due one week prior to mail
date. Send all materials and links to:
production@khl.com

SPONSOR BANNERS

Article: Five images (Jpeg or PNG formats), text
(up to 3000 characters including spaces) or please
supply a link to an article hosted on your own website.

SPONSORED CONTENT 2
SOLD WEEKLY
Build brand awareness, promote a
new product/service or drive
downloads of a white paper.

Limited to 5 sponsors per month.
Desktop, Tablet & Mobile: 570 x 100 pixels

Limited to 1 advertiser per week.
Text: Max 308 characters including spaces
Button Text: Max 20 characters including spaces

LIMITED TO
6 ADVERTISERS
PER ISSUE

SOLD MONTHLY
Branding opportunity, drive leads
to your website. All sponsor banners
rotated during the month.

Image: 3:2 ratio image high resolution image
Article: Five images (Jpeg or PNG formats),
text (up to 3000 characters including spaces)
or please supply a link to an article hosted
on your own website.

CLICK HERE
FOR RATES AND
LATEST INFO

BUTTON BANNERS
SOLD MONTHLY
Cost effective digital branding.
Desktop, Tablet & Mobile: 150 x 150 pixels

*With the exception of the sponsored content positions which are sold on a weekly basis
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ACCESS INTERNATIONAL DIGITAL SUPPLEMENTS

www.accessinternational.media

NEW FOR 2022: TWO INDIVIDUAL DIGITAL REPORTS –
FOCUSING ON ASIA, AND LOW EMISSION ACCESS EQUIPMENT
GREEN ENERGY SUPPLEMENT

ASIA SUPPLEMENT

APRIL ISSUE

OCTOBER ISSUE

Find out where the technology that will drive
environmentally-friendly access equipment is heading,
and how new products are paving the way.

Asia remains the most dynamic continent for access
equipment, with China on the cusp of rivelling the
US in terms of total fleet size, Southeast Asia
expanding at pace and emerging countries like India
and Pakistan making themselves known.

SOLD
FOR 2022

P ublished separately from the magazine
(online only), concentrating on one of the
most pertinent topics in the access industry.
U nique analysis of industry trends

SPONSORSHIP OPPORTUNITY
l L ogo on front cover plus full page advert

on back cover
l S
 ent out via a branded eCast
l D
 istributed to AI’s full readership plus a combined

digital circulation of 30,592 (Access, Lift & Handlers/
Construction Europe/International Rental News
and KHL’s Power Division)
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CLICK
HERE FOR
FURTHER
DETAILS

S ent out digitally shortly after the October
Asia focus issue
U sing KHLs vast editorial resources to
further analyse this region

CLICK
HERE FOR
FURTHER
DETAILS

SPONSORSHIP OPPORTUNITY
l L ogo on front cover plus full page advert

on back cover
l S
 ent out via a branded eCast
l D
 istributed to AI’s full readership plus a combined

digital circulation of 18,083 (International
Construction and International Rental News)
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ACCESS INTERNATIONAL’S DIGITAL SOLUTIONS

OUTSIDE FRONT COVER
LEARN
MORE

GET MORE
FROM YOUR
ENGINE

Volume Twenty Eight | Issue Four |
May-June 2021
www.accessinternational.media
A KHL Group publication

The Cat® C9.3B combines a new high pressure common
rail fuel system and advanced aftertreatment technology
to produce 340 kW of power. With exceptional power
density, the C9.3B allows for platform downsizing while
maintaining reliability and durability. Our focus is locked
on maximizing performance with simpler engine systems
and reduced installation complexity through modular,
flexible designs.
Caterpillar offers power solutions certified to meet
EU Stage V and U.S. EPA Tier 4 Final standards for all
ranges of applications and power requirements.

www.accessinternational.media

DIGITAL ISSUE SPONSORSHIP
LEARN
MORE

ECASTS
LEARN
MORE

The Cat ® C9.3B engine

For more information, contact your local Cat dealer or visit cat.com/c93b.

INTERVIEWS

Pedro
Torres,
Riwal

Covid-19 –
one year on

Karel
Huijser,
JLG

Hybrid
exhibitions

in print

Electrifying RTs

© 2019 Caterpillar. All Rights Reserved. CAT, CATERPILLAR, their respective logos, “Caterpillar Yellow”, the “Power Edge” trade dress
as well as corporate and product identity used herein, are trademarks of Caterpillar and may not be used without permission.

Official magazine of IPAF

RAISING THE STANDARD | TECHNOLOGY SERIES: FUTURE FOCUS
Untitled-1 1

02/03/2021 12:12:03

NEW for 2022 – A great opportunity for you to dominate
Electrifying RTs
the digital issues of AI by being the first page of the digital
issue, opposite the front cover. Showcase your business
and products in our digital issue and benefit from AI’s digital
circulation of 9,489.
Untitled-1 1

02/03/2021 12:12:03

RAISING THE STANDARD | TECHNOLOGY SERIES: FUTURE FOCUS
Official magazine of IPAF

as well as corporate and product identity used herein, are trademarks of Caterpillar and may not be used without permission.
© 2019 Caterpillar. All Rights Reserved. CAT, CATERPILLAR, their respective logos, “Caterpillar Yellow”, the “Power Edge” trade dress

exhibitions
Hybrid

JLG
Huijser,
Karel

in print

one year on
Covid-19 –

Total AI digital readership is 9,489.

A highly effective way to get your message to your chosen
target audience. Target up to 19,963 unique email
addresses from our Access contacts to grow your business,
showcase your products to key decision makers,
and alert potential buyers to your events.

CLIENT LEAD WEBINARS

WHITE PAPERS

NEW for 2022 – Solus position available on the
download email sent to all Access International’s
digital readers for every issue (8 in 2022).

Riwal
Torres,
Pedro

INTERVIEWS

For more information, contact your local Cat dealer or visit cat.com/c93b.
ranges of applications and power requirements.
EU Stage V and U.S. EPA Tier 4 Final standards for all
Caterpillar offers power solutions certified to meet

flexible designs.
and reduced installation complexity through modular,
on maximizing performance with simpler engine systems
maintaining reliability and durability. Our focus is locked
density, the C9.3B allows for platform downsizing while
to produce 340 kW of power. With exceptional power
rail fuel system and advanced aftertreatment technology
The Cat® C9.3B combines a new high pressure common

ENGINE
FROM YOUR
GET MORE

The Cat ® C9.3B engine

A KHL Group publication
www.accessinternational.media

May-June 2021
Volume Twenty Eight | Issue Four |

PRODUCT LAUNCH PACKAGES
LEARN
MORE

Let us help you promote and showcase your new products
and services. Through remarketing, eCasts, digital banners,
social media campaigns and even a fully hosted webinar
to drive potential customers directly to you.
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LEARN
MORE

A great way to engage with a global audience to promote brand
awareness, new products, technical topics and so much more.
We can offer a full package including hosting, moderating,
promotion, recording and all other elements.

 accessinternational  @accessinternationalmag  @KHL_AI  Access International

LEARN
MORE

Promote your solutions to our audience covering topics
such as technical issues, sustainability, health & safety,
and other best practices advising on how best to
efficiently run their business.

ollie.hodges@khl.com | +44 (0)7912 216241

PARTNERING COMPANIES
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www.accessinternational.media

Your digital marketing route to North
American construction contractors and
rental companies.

Browse safety training courses offered
by the best U.S. training providers,
held in top venues throughout North
America.

Management consultancy specialising
in the research and analysis of
international construction, and
agricultural equipment markets.

https://news.conexpoconagg.com/

www.easybooktraining.com

www.offhighway.co.uk

Your digital marketing route to UK
construction contractors.

Lawsons is an international recruitment
agency specialising in the construction
and power sectors throughout the UK
and worldwide.

High-impact creative services for the
world’s hardest-working industries.

See an example of the newsletter here

www.lawsons.com

www.thrivecs.com
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www.khl.com

KHL PORTFOLIO

www.accessinternational.media

THE INTERNATIONAL GROUP, WITH OFFICES IN NORTH AND SOUTH AMERICA, CHINA,
INDIA, UK, GERMANY AND ITALY WITH SUPPORTING OFFICES ACROSS THE GLOBE,
OFFERS THE FOLLOWING PRODUCTS AND SERVICES:
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lM
 AGAZINES

lD
 IGITAL MARKETING

lS
 OCIAL MEDIA

lN
 EWSLETTERS

lC
 ONTRACT PUBLISHING

lD
 IGITAL MAGAZINES

l  W
 EBSITES

l M
 OBILE APPS

lB
 ENCHMARK STUDIES

lE
 -COMMERCE STORES

lE
 VENTS/EXHIBITIONS

lS
 PECIAL REPORTS
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MAGAZINE SPECIFICATIONS

MAGAZINE

www.accessinternational.media

DOUBLE PAGE
SPREAD

FULL
PAGE

HALF PAGE
ISLAND

HALF PAGE
VERTICAL

420mm x 297mm
(16.5in W x 11.75in H)

210mm x 297mm
(8.25in W x 11.75in H)

117mm x 184mm
(4.625in W x 7.25in H)

86mm x 268mm
(3.375in W x 10.5in H)

HALF PAGE
HORIZONTAL

THIRD PAGE
VERTICAL

THIRD PAGE
HORIZONTAL

QUARTER
PAGE

184mm x 124mm
(7.25in W x 4.875in H)

57mm x 268mm
(2.25in W x 10.5in H)

184mm x 85mm
(7.25in W x 3.35in H)

86mm x 124mm
(3.375in W x 4.875in H)

Volume Twenty Eight | Issue Four |
May-June 2021

www.accessinternational.media
A KHL Group publication

Volume Twenty Eight | Issue Four |
May-June 2021

INTERVIEWS

www.accessinternational.media
A KHL Group publication

Pedro
Torres,
Riwal

Covid-19 –
one year on

INTERVIEWS

Pedro
Torres,
Riwal

Karel
Huijser,
JLG

in print

Hybrid
exhibitions

Covid-19 –
one year on

Karel
Huijser,
JLG

Hybrid
exhibitions

in print

Electrifying RTs

Electrifying RTs

Official magazine of IPAF

RAISING THE STANDARD | TECHNOLOGY SERIES: FUTURE FOCUS

Official magazine of IPAF

RAISING THE STANDARD | TECHNOLOGY SERIES: FUTURE FOCUS
RAISING THE STANDARD | TECHNOLOGY SERIES: FUTURE FOCUS

Electrifying RTs
Official magazine of IPAF

Electrifying RTs
RAISING THE STANDARD | TECHNOLOGY SERIES: FUTURE FOCUS

BLEED SIZE
l P lease add 3mm (0.125in) bleed to all
edges of full page and DPS ad sizes.

Official magazine of IPAF

exhibitions
Hybrid

JLG
Huijser,
Karel

one year on
Covid-19 –

Riwal
Torres,
Pedro

INTERVIEWS

exhibitions
Hybrid

13,312
in print

JLG
Huijser,
Karel

in print

one year on
Covid-19 –

Riwal
Torres,
Pedro

INTERVIEWS

CIRCULATION
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A KHL Group publication
www.accessinternational.media

May-June 2021
Volume Twenty Eight | Issue Four |

ISSUES PER YEAR

A KHL Group publication
www.accessinternational.media

May-June 2021
Volume Twenty Eight | Issue Four |

COLOUR
l C MYK only – do not use RGB or spot
colour.
BONUS DIGITAL ISSUE
l All advertisements are included in the
digital version of the magazine and
are linked to the company website or
direct to a specific URL. Please supply
high resolution pdf files.
RICH MEDIA
l Link additional video, audio or images
to your digital advertisement, free of
charge, when viewed via the
Construction Europe App. Please talk
to your local sales contact.

For more information contact: production@khl.com | +44 (0)1892 786262
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CONTACT US

KHL OFFICES
UNITED KINGDOM (Head Office)
KHL Group LLP
Southfields, Southview Road,
Wadhurst, East Sussex, TN5 6TP, UK
Tel: +44 (0)1892 784 088

GERMANY OFFICE
KHL Group, Niemöllerstr. 9
73760 Ostfildern (Stuttgart), Germany.
Tel: +49 (0)711 3416 7471

ACCESS INTERNATIONAL TEAM
OLLIE HODGES

EUAN YOUDALE

20855 Watertown Road,
Suite 220,
Waukesha, WI 53186-1873, USA
Tel: +1 262 754 4100

Sales manager
Tel: +44 (0)1892 786253
e-mail: ollie.hodges@khl.com

Editor
Tel: +44 (0)1892 786214
e-mail: euan.youdale@khl.com

USA HEAD OFFICE

SIMON KELLY

LINDSEY ANDERSON

Group sales manager
Tel: +44 (0)1892 786223
Mob: +44 (0) 7850 203298
e-mail: simon.kelly@khl.com

North American editor
Tel: +1 312 929 4409
e-mail: lindsey.anderson@khl.com

USA WAUKESHA OFFICE

KHL Group Americas LLC
3726 East Ember Glow Way,
Phoenix, AZ 85050, USA
Tel: +1 480 659 0578

USA CHICAGO OFFICE
KHL Group Americas LLC
205 W. Randolph Street,
Suite 1320,
Chicago, IL 60606, USA
Tel: +1 312 496 3314

GLOBAL SALES REPRESENTATIVES

CHINA OFFICE

UK/IRELAND

KHL Group China
Room 769, Poly Plaza, No.14, South Dong
Zhi Men Street, Dong Cheng District,
Beijing 100027, P.R. China
Tel: +86 (0)10 6553 6676

Eleanor Shefford
Tel: +44 (0)1892 786236
e-mail: eleanor.shefford@khl.com

GERMANY/SPAIN

KHL Group Américas LLC
Av. Manquehue 151, of 1108,
Las Condes, Santiago, Chile
Tel: +56 2 2885 0321

TURKEY

JAPAN

Emre Apa

Michihiro Kawahara

Arthur Schavemaker

Tel: +90 532 324 3616
e-mail: emre.apa@apayayincilik.com.tr

Tel: +81 (0)3 32123671
e-mail: kawahara@rayden.jp

NORTH AMERICA

KOREA

Tony Radke

Simon Kelly

Tel: +1 602 721 6049
e-mail: tony.radke@khl.com

Tel: +44 (0)1892 786223
e-mail: simon.kelly@khl.com

Tel: +31 (0)547 275005
e-mail: arthur@kenter.nl

FRANCE

Petra Kaiser
Tel: +49 (0)711 3416 7472
e-mail: petra.kaiser@khl.com

SOUTH AMERICA OFFICE

THE NETHERLANDS/BELGIUM
SCANDINAVIA/LUXEMBOURG

Hamilton Pearman

SWITZERLAND/AUSTRIA/
EASTERN EUROPE
Simon Battersby
Tel: +49 711 34 16 74 70
e-mail: simon.battersby@khl.com

Tel: +33 (0)1 45930858
e-mail: hpearman@wanadoo.fr

CHINA

ITALY

Cathy Yao

Fabio Potestà

Tel: +86 (0)10 65536676
e-mail: cathy.yao@khl.com

Tel: +39 010 5704948
e-mail: info@mediapointsrl.it

www.khl.com
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