
1 www.internationalrentalnews.com

INFORMING THE GLOBAL 
RENTAL MARKET

www.khl.com www.internationalrentalnews.com

OFFICIAL MAGAZINE OF

PHOTO: ADOBE STOCK

http://www.khl.com/irn
http://www.khl.com


2 www.internationalrentalnews.com

17,970
North America

2,710
South America

1,059
Africa 

2,458
Asia Pacific

28,351
Europe

1,304
Middle East

 | REGIONAL REACHOFFICES

59,299

A SINGLE ROUTE TO THE GLOBAL MARKET 

SOURCE: KHL data cloud and

5,120
Asia 

121
Caribbean206

Central America

For more information, or to advertise, please contact Ollie Hodges: ollie.hodges@khl.com | +44 (0)7912 216241

AUDIENCE

TOTAL AUDIENCE REACH

http://www.khl.com/irn


3 www.internationalrentalnews.com
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IRN REACHES THE BIGGEST BUYERS OF EQUIPMENT IN THE GLOBAL RENTAL MARKET

For more information, or to advertise, please contact Ollie Hodges: ollie.hodges@khl.com | +44 (0)7912 216241

AUDIENCE

WHAT OUR READERS BUY

	 45%	 Earthmoving Equipment

	 42%	� Material handling (material lifts, 
forklift trucks, etc) 

	 39%	� Aerial platforms/access equipment

	 37%	 Compressors

	 34%	 Gensets

	 34%	 Telehandlers

	 32%	 Compaction Equipment

	 29%	� Tools (power tools, surface 
preparation, breakers, drills, saws 
etc.) 

	 26%	 Lighting Towers

Signet Research Inc. conducted an independent survey of IRN's readership. One question 
asked was ‘are you involved in the purchase of these construction products/services’

6%   	Manufacturers

5%   	Contractors/End Users	

4%	   Other

BY BUSINESS 
TYPE

75%  
Construction Equipment  
Rental Companies

10% 	 
Distributor/
Agent/
Equipment 
Sales

BY COUNTRY/REGION
	45.5% 	 Europe

	37.2%	 North America

	 5.3%	 Rest of Asia

	 4.2% 	 Latin & Central America

	 2.6%	 Australia & New Zealand

	 1.9% 	 Middle East

	 1.9%	� South Asia (India, Pakistan & Bangladesh) 

	 1.4% 	 Africa

	 26%	 Rental Software

	 24%	 Engines

	 24%	 Pumps

	 21%	� Asset tracking/telematics systems

	 21%	� Concreting accessories (mixers, trowels, 
screeds) 

	 21% 	� Groundcare/landscaping equipment

	 18%	� Events equipment (fencing, roadways, 
power) 

	 13%	 Surveying equipment

	 87%	� Involved In One or More:  
Multiple responses permitted

http://www.khl.com/irn
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JANUARY-FEBRUARY

JULY-AUGUST

MARCH-MAY

SEPTEMBER-OCTOBER

JUNE
PREVIEWS

NOVEMBER-DECEMBER

EDITORIAL PROGRAMME 2024

International 
Awards for 
Powered 
Access2O24summit

2O24

BONUS DISTRIBUTION:    IPAF & IAPA Awards    Intermat

SURVEY

● Lighting towers
● Gensets
HOW TO: Create a sustainable rental business

Q4 2023

PREVIEWS

BONUS DISTRIBUTION:    ERA’s

GUIDE

● Alternative power  
● �Mini and medium-sized excavators
COUNTRY FOCUS: Brazil 
HOW TO: Make the most of fleet maintenance tools & technology

REPORT SURVEY

Q1 2024

TOPLISTPREVIEW

GUIDES

SURVEY

Q2 2024● �Telehandlers and forklifts  
● �Electric compact equipment 
HOW TO: Utilise the benefits of 
alternative power

The worlds top rental 
companies by rental turnover

● Gensets and compressors
● �Earthmoving equipment
COUNTRY FOCUS: US 
HOW TO: Strategies to recruit and retain staff

REPORT

EDITORIAL DEADLINES
Editorial should be submitted no later than the 5th of the 
preceding month. For further details, or to submit material 
suitable for publication, please contact Lewis Tyler:  
lewis.tyler@khl.com | +44 (0)7566 799988

FREE MARKET RESEARCH
How do you measure recall and readership of your advertisements?

Advertise in the June issue of IRN with a half page or greater, and we will provide you with an independent, detailed advertising 
report that not only measures recall and readership, but also the awareness, familiarity and perception of your brand.

The world’s biggest  
rental customers● Pumps

● Lighting towers
HOW TO: Using AI in rental fleet planning 

TOPLISTPREVIEWS

BONUS DISTRIBUTION:    Bauma China    IRC

REVIEWS

● Rental software
● Skid steers and compact loaders
COUNTRY FOCUS: Italy 
HOW TO: How to implement dynamic pricing technology

SIGNET ADSTUDY®

http://www.khl.com/irn


6 www.internationalrentalnews.com

ADVERTISING OPPORTUNITIES

International Rental News' annual ranking of the worlds top rental 
companies by rental turnover.

●  �Align your brand with the most important rental analysis of the year

●  ��IRN100 extended digital version is distributed shortly after the IRN June issue has 
been produced each year

● � Widely anticipated, read and shared online

● � �Stand-alone extended digital version of the IRN100 report. Covering extra analysis and data

● � ��Distributed to IRN along with 28,626 ICON, CE, AI, ALH and D&Ri digital circulations

 
THE PACKAGE
● � �EXCLUSIVE SOLE SPONSORSHIP with LOGO on front cover and FULL PAGE ADVERT on outside 

front cover, or up to 4 CLIENTS SPONSORSHIP OPPORTUNITY with LOGO on FRONT COVER  
and equally sized BANNER ADVERTS within the report.

15MINI EXCAVATORS ERA/IRN RENTALTRACKER14 ERA/IRN RENTALTRACKER

Rental approaches   2020 with caution
The prospect of an 

economic slowdown is 
prompting European 

rental companies 
to moderate their 

investment plans while 
maintaining similar  

>

Although the sentiment within the European 
rental market remains positive on balance, 
companies are feeling more cautious about 

the future. The downward trend in the RentalTracker 
since the first quarter of 2017 has continued into 
the third quarter of 2019, with the balance figure 
for current business conditions dipping to its lowest 
level since early 2016.

In their comments, respondents made reference to 
economic headwinds and the ongoing uncertainty 
surrounding Brexit, as well as downward pressure 
on rental rates.

The ‘balance’ figure recorded for each question in 

questions in the survey for the third quarter of 2019 
has generally reflected a shift away from positive 
and towards negative responses, as opposed to a 
shift towards the middle ground where respondents 
give a neutral answer.

Current business conditions
This is true for business conditions now. Across 
Europe as a whole, 38% of respondents said they 
felt current market conditions were improving, 
which is down from the 44% recorded in the first 
quarter of the year. This positive response was 
counterbalanced by 18% of respondents who saw 
a deterioration – compared to 12% in the previous 
survey – giving a balance of 20%. This is a significant 
drop from the balance of 32% recorded in the Q1 
2019 ERA/IRN RentalTracker.

It is worth noting that the survey response rate 
has remained relatively strong, with more than 115 
respondents in the third quarter. (IRN thanks the 
various rental associations in Europe for their help in 
distributing the survey.)

Breaking it down by country, the sentiment in 
Spain is the most positive, with 52% of rental 
companies enjoying improving conditions and 45% 
experiencing a stable market; just 3% of the Spanish 
respondents are seeing a deterioration in market 
conditions – on a good sample number.

However, this compares with 67% of respondents 
in the previous RentalTracker saying conditions had 
improved for the first quarter of 2019, and none 
reporting a deterioration. It should be taken into 
consideration that the market is recovering from a 
low base following the financial crisis.

The next most positive market is France, with 31% 
of firms reporting improved market conditions and 
63% saying there was no change. Just 6% of French 
respondents – again on a good sample number – 
said conditions were deteriorating.

These figures reflect a shift to the middle ground 
among French companies, with a greater proportion 
of respondents reporting stable conditions compared 
to the previous survey in the first quarter, when 42% 
said conditions were improving, 12% saw a decline, 
and 46% reported that the market remained steady.

In the UK and Ireland, the scales have shifted as 
the Brexit saga continues. Whereas the sentiment 
had remained positive up until the last survey, 
when 45% of respondents were enjoying buoyant 
market conditions and no one was suffering a fall in 
business, this time around 43% reported a decline 
in business conditions and just 14% said the market 
was improving. Though, it should be noted that the 
sample size was small.

Meanwhile, in Germany and Italy the responses 
were fairly evenly split – though, again, the sample 
sizes were small. Of the Italian respondents, 50% 
said conditions were improving while the other half 
said conditions were deteriorating, and none said 
the market was stable. 25% of German companies 
reported an improvement and 37% saw a decline 
in business, while 38% said conditions were stable.

Multinationals appear to have been feeling 
the pinch more than their smaller or national 
competitors, with half of the respondents reporting 
a decline in activity, compared to 33% who 
said conditions had improved. And in Russia, 
the sentiment is more negative, with half of the 

Forward thinking
PERCENTAGE FORCASTING BUSINESS  
TO BE ‘BETTER’ OR ‘MUCH BETTER’  
12 MONTHS AHEAD (first-quarter 2019 in brackets) 

  TABLE 1

 Spain 34% (59%)

 France 47% (30%) 

 All Europe  43.3%  (53.2%)

 UK/Ireland  43%  (60%)

 Germany  57.1%  (67%)

 Multinationals  33%  (50%)

the survey is the percentage of positive responses 
less the percentage of negative responses.

The drop in the balance figure for a number of the 

 FIGURE 1

 Deteriorating   Same   Improving   Balance of opinion

Q1-20

 -42.6%

 11.9%

 33.7%

 54.5%

Europe: Business conditions now
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 Worse   Same   Better   Balance of opinion

 FIGURE 3

Q1-20

 -13.5%

 26.0%

 34.4%

 39.6%

Europe: Time utilisation trend
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 FIGURE 2

Q1-20

 -18.6%

 27.5%

 26.5%

 46.1%

 Worse   Same   Better   Balance of opinion

Europe: Expectations for year from now
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respondents saying conditions had deteriorated and 
the other half experiencing no change; none of the 
Russian respondents saw an increase in activity.

The perceived slowing of the market is mirrored 
by the general perception of lower year-on-year 
growth, when comparing the third quarter of 2019 
with the equivalent period in 2018.

Taking Europe as a whole, 47% reported year-
on-year growth, representing a drop from the 
52% recorded in the previous RentalTracker six 
months ago. Also, the overall balance figure for 
year-on-year growth came to 36%, which is below 
the 42% recorded in the first quarter of 2019 and 
continues the downward movement since the record 

YOUR COMPANY HEREYOUR COMPANY BANNER ON EACH ANALYSIS PAGE
F L E X C AV O  I N T E R V I E W  |  G O I N G  PA P E R L E S S  |  N E W  G E N S E T S

JUNE 2022 
www.internationalrentalnews.com
A KHL Group Publication

Official magazine of the ERAOfficial magazine of the ERA

THE WORLD’S LARGEST RENTAL COMPANIES

Rental bounces back

YOUR COMPANY 
LOGO ON THE 
FRONT COVER

IRN100 EXTENDED VERSIONRENTAL TRACKER AND CONFIDENCE SURVEY

This survey of business trends and sentiment in Europe’s  
equipment rental industry is carried out three times a year. 
In collaboration with the ERA.

●  �Align your company with unique analysis of the rental sector

● � �Heavily marketed digitally

● � �The RentalTracker will be featured in the January-February, March-May and  
July-August issues - the Confidence survey is in the January-February issue

● � Promotion through news stories and ERA page

 
THE PACKAGE
● � �EXCLUSIVE SOLE, or DUAL BRAND SPONSORSHIP of the RentalTracker  

& Confidence Survey For 12 months.

● � BANNER on each page of the analysis

● � Your brand promoted within Online surveys

EXCLUSIVE 
PACKAGE 

OFFER

EXCLUSIVE 
PACKAGE 

OFFER

For more information, or to advertise, please contact Ollie Hodges: ollie.hodges@khl.com | +44 (0)7912 216241

http://www.khl.com/irn
https://khl-group.com/files/irn/IRN-Rental-Tracker-Sponsorship-image.jpg
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RENTAL BRIEFING

DAILY ANALYSIS | INSIGHT | OPINION | ENGAGEMENT

■  	Rental business strategies
■  Rental executive interviews
■  New product reports
■  Expert opinion

■  Rental technology/digitalisation
■  New power technology
■  Market statistics & analysis
■  Fleet maintenance strategies

■  Specialty rental trends
■  Mergers & acquisition analysis

EDITORIAL TOPICS

UNIQUE
Rental Briefing is the only industry  
newsletter providing a truly global perspective 
on the rental industry, sharing best practices 
from around the world and giving an 
international context to key issues.  
Delivered every working day.

VALUE   
The advanced software that underpins the 
Rental Briefing enables us to deliver content 
based on an individual’s previous content 
consumption. This results in high engagement, 
a loyal readership and focussed targeting for 
your campaigns.

EXCLUSIVE  
Limited to one company per day for 100% 
share of voice.

YOUR COMPANY CONTENT 
As our daily partner in the Rental  
Briefing your sponsored content or 
banner will have priority after our main 
feature story. The reader will be able to 
click-through from your content to the 
website/page of your choice.

�  2,140   2,500

13,911
OPT-IN READERS PER DAY

BRIEFING

A BRAND-NEW DAILY OFFERING FROM KHL’S  RENTAL  PORTFOLIO

For more information, or to advertise, please contact Ollie Hodges: ollie.hodges@khl.com | +44 (0)7912 216241

http://www.khl.com/irn
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Materials are due one week prior to 
mail date. Send all materials and  

links to: production@khl.com

TOP BANNER
Limited to 1 advertiser per month 

Banner: 570px width by 200px height

Click through URL | GIF, JPeg or PNG file formats 
| Position is solus and not rotated unless specified

�  2,410   2,920

11,337
WEEKLY DISTRIBUTION

31.2% 
OPEN RATE

15.92%
CLICK THROUGH RATE

AVERAGE CLICK THROUGH RATE  
BY POSITION

TOP BANNER: 0.37%
SPONSORED CONTENT: 0.79%

BANNER: 1.06%
BUTTON: 0.32%

NEWSLETTER

TOP 10 COUNTRIES
	 1	UNITED STATES
	2	UNITED KINGDOM
	3	AUSTRALIA
	4	FRANCE
	5	NETHERLANDS

	6	 INDIA
	7	GERMANY
	8	 ITALY
	9	BRAZIL
	10	SPAIN

SPONSOR BANNERS
Sold monthly 

Banner: 570px width by 100px height

Click through URL | GIF, JPeg or PNG file formats 
| Positions are rotated weekly

�  2,030   2,470
BUTTON BANNERS

Sold monthly

Banner: 150px width by 150px height

Click through URL | GIF, JPeg or PNG file formats  
| Positions are rotated weekly

�  1,020   1,260 

SPONSORED CONTENT 2
Limited to 1 advertiser per week

Standfirst: Max 308 characters including spaces 
Button Text: Max 20 characters including spaces
Newsletter Image: 3:2 ratio image 
Article: Max 3000 characters including spaces, five  
images or a link to an article hosted on your website

�  1,160   1,400

SPONSORED CONTENT 1
Limited to 1 advertiser per week

�Headline: Max 60 characters including spaces 
Standfirst: Max 400 characters including spaces 
Button Text: Max 20 characters including spaces
Newsletter Image: 570px width by 190px height image 
Article: Max 3000 characters including spaces, five  
images or a link to an article hosted on your website

�  1,680   2,020

ERA WEEKLY DISTRIBUTION
675

  Showcase your business and 
products directly to ERA members by 
advertising in the ERA weekly newsletter

ERA RENTAL WEEKLY

Advertise in the  

IRN weekly 

newsletter and 

benefit from 

your advert also 

going in the ERA 

newsletter

NEWSLETTER

For more information, or to advertise, please contact Ollie Hodges: ollie.hodges@khl.com | +44 (0)7912 216241

mailto:production@khl.com
http://XX.XX
http://XX.XX
http://X.XX
http://X.XX
http://X.XX
http://X.XX
https://www.khl.com/10594.newsletter


INTERMAT DAILY

60,536
DISTRIBUTION

363,215
 COMBINED VIEWS

6
 NEWSLETTERS

3 X CAMPAIGNS PRE-SHOW

2 X CAMPAIGNS DURING THE 
SHOW

1 X REVIEW POST SHOW

NEWSLETTER

TOP BANNER
Limited to 1 advertiser 

Banner: 570px width by 200px height

�  11,000   12,000 
SPONSORED CONTENT
Limited to 1 advertiser

�Headline: Max 45 characters including spaces 
Standfirst: Max 140 characters including spaces 
Newsletter Image: 570px width by 190px height 
image 
Article: Max 3000 characters including spaces,  
five images or a link to an article hosted on your 
website

�  14,000   15,500 

SPONSOR BANNERS
Limited to 4 advertisers

Banner: 570px width by 100px height

�  9,250   10,200 

BUTTON BANNERS
Limited to 3 advertisers

Banner: 150px width by 150px height

�  3,600   4,000 

9 www.internationalrentalnews.com For more information, or to advertise, please contact Ollie Hodges: ollie.hodges@khl.com | +44 (0)7912 216241
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WEBSITE

30,563
PAGE VIEWS/MONTH

20,215
UNIQUE VISITORS

1:55 
SESSION TIME

TOP 10 COUNTRIES
	 1	UNITED STATES
	2	GERMANY
	3	UNITED KINGDOM
	4	BRAZIL
	5	NETHERLANDS

	6	 INDIA
	7	FRANCE
	8	SWEDEN
	9	 IRELAND
	10	AUSTRALIA

NEW FOR 
2024 GEOTARGETING AVAILABLE

SPONSORED CONTENT
�Headline: Max 90 characters  
including spaces 
�Standfirst: Max 190 characters  
including spaces 
�Website Image: 3:2 ratio image
Article: Max 3000 characters including 
spaces, five JPeg or PNG images or a link  
to an article hosted on your website

�  3,700   4,490 

TOP BILLBOARD 
Desktop: 728px width by 90px height
Mobile: 468px width by 60px height
Tablet: 300px width by 75px height

�  2,810   3,370 

MPUs
Banner: 300px width by 250px height

MPU1	
�  2,130   2,810 

MPU2	
�  1,840   2,250 

MPU3	
�  1,320   1,600 

MPU4	
�  780   1,000 IN-CONTENT 

LEADERBOARD 
Desktop: 598px width by 100px height
Mobile: 468px width by 60px height
Tablet: 300px width by 75px height

�  1,860   2,250 

WALLPAPER 
Desktop wallpaper: 1260px width by 1500px 
height with 1024px centre gap not visible
Visible area: On most monitors 118px by 
700px either side of centre gap

�  5,000   6,000 

WEBSITE

PLEASE NOTE: 
All advertising positions can be 

shared with two other companies 
(except Wallpaper option which is 

limited to one)

SOURCE: GOOGLE ANALYTICS 

For more information, or to advertise, please contact Ollie Hodges: ollie.hodges@khl.com | +44 (0)7912 216241
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NUMBER OF INSERTIONS NUMBER OF INSERTIONS
3 6 3 6

€9,150 €8,250 $10,950 $8,500

€5,150 €4,730 $6,200 $4,850

€3,940 €3,470 $4,730 $4,150

€3,470 €3,100 $4,110 $3,730

€3,470 €3,100 $4,110 $3,730

€2,750 €2,520 $3,300 $3,050

€2,750 €2,520 $3,300 $3,050

€2,280 €2,000 $2,700 $2,420

 US$ EURO

DOUBLE PAGE SPREAD

HALF PAGE HORIZONTAL

HALF PAGE ISLAND

THIRD PAGE HORIZONTAL

FULL PAGE

THIRD PAGE VERTICAL

HALF PAGE VERTICAL

QUARTER PAGE

400mm W x 273mm H (15.75in W x 10.75in H)

180mm W x 118mm H (7.062in W x 4.625in H)

118mm W x 168mm H (4.625in W x 6.625in H)

180mm W x 80mm H (7.062in W x 3.125in H)

200mm W x 273mm H (7.875in W x 10.75in H)

57mm W x 251mm H (2.250in W x 9.875in H)

86mm W x 251mm H (3.375in W x 9.875in H)

86mm W x 118mm H (3.375in W x 4.625in H)

BLEED SIZE 
●  �Please add 3mm (0.125in) 

bleed to all edges of full 
page and DPS ad sizes.

COLOUR 
●  �CMYK only – do not use RGB 

or spot colour.

BONUS DIGITAL ISSUE 
●  �All advertisements are 

included in the digital 
version of the magazine 
and are linked to the 
company website or direct 
to a specific URL. Please 
supply high resolution pdf 
files. 

RICH MEDIA 
●  �Link additional video, 

audio or images to your 
digital advertisment, free 
of charge, when viewed 
via the International 
Construction App.  
Please talk to your local 
sales contact.

OUTSIDE FRONT COVER (DIGITAL ONLY) €3,620 €3,280 $4,350 $3,940

30% surcharge for cover positions (INSIDE FRONT COVER,  INSIDE BACK COVER, OUTSIDE BACK COVER)

For more information, or to advertise, please contact Ollie Hodges: ollie.hodges@khl.com | +44 (0)7912 216241

MAGAZINE ADVERTISING RATES

http://www.khl.com/irn
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DIGITAL SOLUTIONS

EMAIL AND NEWSLETTER MARKETINGREMARKETING & PROGRAMMATIC

International Rental News has a database of approx. 18,882 active decision 
makers. Rent this list to drive leads, promote your event, increase sales. 

Please allow a 15% reduction to accommodate data permissions.

Prices start at  �  750   900  per 1,000

BASE COST   7,000   7,500    
Includes project setup, brand safety, 250,000 impressions and optimization.

ADDITIONAL IMPRESSIONS   2,700   3,000    
Per 250,000 impressions.

What is remarketing?
Remarketing is the process of (anonymously) following or tracking 
website visitors online after they have left a website site where they 
are served advertisements via a cookie. A cookie is a piece of data 
that embeds itself in the browser of the user, enabling tracking of the 
websites they visit.

Who is remarketing good for?
Remarketing is an effective and helpful digital marketing strategy for 
every type of business, selling any kind of product or service. Small 
to medium sized businesses, and large corporations alike can benefit 
from remarketing.

What does this mean for visitors?
Remarketing is designed to make the advertising experience 
as friendly to the consumer as possible. People are constantly 
bombarded by advertisements for things they are not interested in. 
Remarketing tries to combat this, connecting customers to business 
as easily and painlessly as possible. 

How KHL’s remarketing advertising works

REGULAR VISITORS
DIRECTORIES/GUIDES
SEARCH ENGINE RESULT
CONFERENCES & AWARDS
EXHIBITIONS
PODCASTS & VIDEOS
GOOGLE AD-WORDS

16 MAGAZINES

4 
NEWS 
APPS

15 NEWSLETTERS

54 SOCIAL MEDIA ACCOUNTS

    

WEBSITES INCLUDE
KHL Construction 
KHL Power
KHL Lectura Specs
Off-Highway Research

Unique targeted advertising to construction and power professionals. 

KHL uses this unique captured data to amplify your message to a targeted  
audience of users and buyers, displaying your message on other sites they visit.

Visitors to KHL sites pick up 
tracking cookies in their browsers

TWITTER FACEBOOK LINKEDIN GOOGLE AD NETWORK YOUTUBE INSTAGRAM

EXAMPLES OF HOW THE BANNERS COULD BE DISPLAY 

KHL draws 300,000+ unique visitors per month to its sites

Amplify your message 
and engage with a 
targeted audience that 
is interested in your 
products and services.

WEBINARS AND EVENTS

Use KHL’s events and content studio to deliver high quality events  
that generate brand awareness, showcase thought leadership  

and consistently drive sales leads.

Prices start at  �  6,000   6,500

RESEARCH PROJECTS & WHITE PAPER

Like so many others, our audience is crying out for good quality 
information to help them run their business better 

and more efficiently. 

Price on application

ATTITUDES TO 
CONSTRUCTION  

TECHNOLOGY
Investment plans, priority 

technologies and obstacles  
to adoption revealed 

P U B L I S H E D  B Y 

W H I T E  PA P E R  |  A P R I L  2 0 2 3

http://www.khl.com/irn
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KHL CONTENT STUDIO

CONTENT FUELLED BY EXPERTISE

CONTENT MENU
ADVERTORIALS 

BLOGS 
BROCHURES 

COMMERCIAL FEATURES 
EVENT HOSTING 

INTERVIEWS (Q&AS) 
PRESS RELEASES 

PODCASTS 
PRODUCT LAUNCHES 

SPONSORED CONTENT 
THOUGHT LEADERSHIP 
WEBINAR TRANSCRIPTS 

WHITE PAPERS

Partner with a team of expert journalists, designers, and marketers  
to create compelling content tailored to your audience’s interests.

For more than 30 years, industry decision-makers have come to KHL’s market-leading brands 
to access information necessary for running their businesses. You can leverage this vast 
knowledge to create content that resonates with your audience. We understand industry buyers’ 
mindsets and can ignite their passion through compelling storytelling via multiple channels.

The network of communication channels includes websites, newsletters, daily briefings, social 
media, magazines, and events.

With a half a million audience at our fingertips, we know exactly what makes buyers and users 
tick. We amplify your message and position you at the center of the industry. Through the latest 
AI technology we connect you with the audiences that matter the most to you at a time that  
is relevant to them.

TAILORED CONTENT | TAILORED AUDIENCE
For more information contact contentstudio@khl.com 

or your local sales representative 

http://www.khl.com/irn


INTERNATIONAL RENTAL NEWS TEAM

GLOBAL SALES REPRESENTATIVES
AUSTRIA/EASTERN EUROPE/
GERMANY/SCANDINAVIA/
SWITZERLAND
Peter Collinson
+44 (0)7957 870982 | peter.collinson@khl.com

BENELUX 
Arthur Schavemaker 
+31 547 275005 | arthur@kenter.nl

CHINA
Cathy Yao 
+86 (0)10 65536676 | cathy.yao@khl.com

FRANCE
Hamilton Pearman
+33 (0)1 45930858 | hpearman@wanadoo.fr

ITALY
Fabio Potestà  
+39 010 5704948 | info@mediapointsrl.it

JAPAN
Michihiro Kawahara 
+81 (0)3 32123671 | kawahara@rayden.jp

KOREA 
Simon Kelly
+44 (0)1892 786223 | simon.kelly@khl.com

NORTH AMERICA 
Thomas Kavooras
+1 312 929 3478 | thomas.kavooras@khl.com

SPAIN 
Ollie Hodges 
+44 (0)1892 786253 | ollie.hodges@khl.com

TURKEY
Emre Apa
+90 532 3243616 | emre.apa@apayayincilik.com.tr

UK/IRELAND
Eleanor Shefford
+44 (0)1892 786236 | eleanor.shefford@khl.com

KHL OFFICES

CONTACT US

www.khl.com www.internationalrentalnews.com

OLLIE HODGES
Brand manager
+44 (0)1892 786253
ollie.hodges@khl.com

ALISTER WILLIAMS
Global vice president of sales
+1 312 860 6775
alister.williams@khl.com

LEWIS TYLER
Editor
+44 (0)7566 799988
lewis.tyler@khl.com

TONY RADKE
Vice president sales -  
global rental & access division
+1 602 721 6049
tony.radke@khl.com

MURRAY POLLOK
Managing editor
+44 (0)1505 850043
murray.pollok@khl.com

UNITED KINGDOM (Head Office)
KHL Group LLP
Southfields, South View Road,  
Wadhurst, East Sussex, TN5 6TP, UK
+44 (0)1892 784 088  

GERMANY OFFICE 
KHL Group, Niemöllerstr. 9
73760 Ostfildern (Stuttgart), Germany
+49 (0)711 3416 7471

USA HEAD OFFICE 
KHL Group Americas LLC
14269 N 87th St., Suite 205,
Scottsdale, AZ 85260, USA
+1 480 535 3862

USA WAUKESHA OFFICE 
20855 Watertown Road, Suite 220,  
Waukesha, WI 53186-1873, USA 
+1 262 754 4100 

CHINA OFFICE 
KHL Group China 
Room 769, Poly Plaza, No.14, South Dong  
Zhi Men Street, Dong Cheng District,  
Beijing 100027, P.R. China 
+86 (0)10 6553 6676 

SOUTH AMERICA OFFICE 
KHL Group Américas LLC 
Av. Manquehue Sur 520, of 205,
Las Condes, Santiago, Chile
+56 9 7798 7493 
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