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I t is becoming a cliché to talk about how 
resilient the construction industry is in 
the face of a raft of challenges – inflation, 

skills shortage, supply chain disruptions – but 
that doesn’t make it any less true. The latest 
edition of the ICON 200 provides yet more 
ammunition for this viewpoint: sales have hit 
their highest ever level at US$2.028 trillion. 

This figure is not quite as outlandishly high 
when you consider that last year’s ICON 200 
total was US$1.968 trillion. That this year’s list 
(which looks at sales for 2022) is at a record-
high is due to a number of factors, but one is 
more prominent than the others: China. 

China-based contractors account for 
approximately 44% of the total amount. To 
put that into context, the country with the 
next highest percentage is the US with 13.7%. 

The results of the number one company 
on this list are remarkable. China State 
Construction & Engineering (CSCEC) had 
sales in 2022 of US$303 billion – almost 
double that of the second placed contractor. 
On this year’s Fortune Global 500 list CSCEC 
rose to ninth position from 13th in 2021. 

Dominance of Chinese contractors
The top five places on the list – like last year 
– are all taken up by Chinese contractors. All 
five of these companies saw their sales increase, 
albeit some by a few percentage points. 
 The performance of these contractors 
underlines the strength of the country’s Belt 
and Road Initiative around the world as 
construction activity in China itself in 2022 
was down. 

Vinci is the first European contractor on the 
list, holding steady in sixth position. Fellow 
France-based contractor Bouygues is in seventh 
and then comes the first movement in the top 
ten, with ACS rising from ninth last year to 
eighth. The Spain-based contractor swaps 
places with the Shanghai Construction Group, 
which falls to ninth due to its sales declining. 
US-based residential developer Lennar rounds 
off the top ten, swapping places with DR 
Horton, another US-based housebuilder. 

Some of the biggest upwards movers on the 
list have been from those firms involved in the 
sector of home building, with US-based KB 

Last year’s ICON 200 saw 
record sales – this year’s 

table manages to surpass it 

(US$ MILLION)
SALES COMPANY COUNTRY

2022
CHANGE WEBSITE

1 303,448 China State Construction & 
Engineering (CSCEC)

China 1 ⊲ www.cscec.com.cn

2 171,424 China Railway Group China 2 ⊲ www.crec.cn
3 162,185 China Railway Construction 

Corporation
China 3 ⊲ www.crcc.cn

4 106,546 China Communications 
Construction

China 4 ⊲ www.crbc.com

5 87,735 Metallurgical Corporation  
of China (MCC)

China 5 ⊲ www.mccchina.com

6 64,853 Vinci France 6 ⊲ www.vinci.com
7 46,606 Bouygues' Construction 

Divisions
France 7 ⊲ www.bouygues.com

8 35,347 ACS Spain 9 ▲ 1 www.grupoacs.com
9 34,041 Shanghai Construction Group China 8 ▼ 1 www.scg.com.cn

10 33,709 Lennar US 11 ▲ 1 www.lennar.com
11 33,480 D R Horton US 10 ▼ 1 www.drhorton.com
12 27,570 Hochtief Germany 12 ⊲ www.hochtief.de
13 23,324 Larsen & Toubro E&C India 15 ▲ 2 www.larsentoubro.com
14 22,279 Sekisui House Japan 13 ▼ 1 www.sekisuihouse.co.jp
15 21,942 Eiffage France 14 ▼ 1 www.eiffage.fr
16 19,385 China Gezhouba China 19 ▲ 3 www.cggc.ceec.net.cn
17 18,192 Kajima Corporation Japan 16 ▼ 1 www.kajima.co.jp
18 17,902 Strabag Austria 17 ▼ 1 www.strabag.com
19 17,600 Bechtel* US 27 ▲ 8 www.bechtel.com

20 16,437 Hyundai Engineering  
& Construction

South Korea 21 ▲ 1 www.hdec.co.kr

21 16,229 PulteGroup US 24 ▲ 3 www.pultegroupinc.com
22 15,969 Skanska Sweden 20 ▼ 2 www.skanska.com
23 15,091 Obayashi Japan 18 ▼ 5 www.obayashi.co.jp
24 14,886 Jacobs Engineering US 22 ▼ 2 www.jacobs.com
25 14,710 Shimizu Corporation Japan 25 ⊲ www.shimz.co.jp
26 13,744 Fluor* US 26 ⊲ www.fluor.com
27 13,022 China State Construction 

International Holding
Hong Kong 30 ▲ 3 www.csci.com.hk

28 12,496 Taisei Corporation Japan 23 ▼ 5 www.taisei.co.jp
29 11,934 Doosan Heavy Industries  

& Construction
South Korea 33 ▲ 4 www.doosanheavy.com

30 11,772 Acciona Spain 34 ▲ 4 www.acciona.es
31 11,076 Emcor Group US 32 ▲ 1 www.emcorgroup.com
32 10,494 Saipem Italy 42 ▲ 10 www.saipem.it
33 10,409 Peter Kiewit* US 29 ▼ 4 www.kiewit.com
34 10,348 NVR US 38 ▲ 4 www.nvrinc.com
35 10,275 Toll Brothers US 37 ▲ 2 www.tollbrothers.com
36 9,750 Whiting-Turner Contracting* US 36 ⊲ www.whiting-turner.com
37 9,588 Takenaka Corporation* Japan 28 ▼ 9 www.takenaka.co.jp
38 9,518 GS Engineering & Construction South Korea 45 ▲ 7 www.gsconstir.co.kr
39 9,401 Balfour Beatty UK 31 ▼ 8 www.balfourbeatty.com
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ICON 200

The world's top 
contractors ranked

 � �If your company operates in Europe, 
request a media pack from our sister 
publication, Construction Europe,  
to see further advertising opportunities

26,349
DAILY DISTRIBUTION

21,440
WEEKLY DISTRIBUTION

SOURCING GUIDE

5,374
PAGE VIEWS/MONTH

* From 2024 the websites of Construction Europe, International Construction and Construction 
Technology will merge into one site: constructionbriefing.com. This combined number will offer 
our advertisers increased visibility with our online audience of equipment buyers.

SOCIAL MEDIA

For more information, or to advertise, please contact Eleanor Shefford: eleanor.shefford@khl.com | +44 (0)7850 313753

https://www.ct-summit.com/
mailto:eleanor.shefford@khl.com
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AUDIENCE

BY BUSINESS TYPE READER PROFILEBY REGION

	60%	 Contractor/Sub-contractor

	 12% 	� Consulting Engineer/Architect/ 
Quantity Surveying and Consultant

	 12% 	� Equipment Rental

	 8% 	� Manufacturer	

	 3% 	� End Users (including energy/ 
oil & gas/mining/utilities)

	 3% 	� Distributor/Agent/Equipment Sales

	 2% 	� Other (Association/Education/
Research, Finance/Regulator, 
Insurance, Safety/Risk Management)

	 31% 	North America

	 25% 	Europe

	 25% 	Asia & Asia Pacific

	 7% 	Latin America

	 7% 	Middle East

	 5% 	Africa

	 52%	� Earthmoving Equipment

	 44%	� Cranes, Lifting Equipment 
and Transport

	 42%	 Construction Materials

	 41%	� Road Building Equipment

	 39%	� Construction  
Technology/Software 

	 39% 	� Concrete Equipment inc. 
Mixing Technology

	 39%	� Construction

	 28%	 Drilling Equipment

	 28%	 BIM

	 27%	 Foundations Equipment

	 27%	�� Quarrying & Mining 
Equipment

	 25%	 Surveying

	 23%	� Falsework & Formwork

	 23%	 On-site Equipment

	 22%	 Engines

	 20%	 Machine Control

	 19%	� After Market  
Parts/Components

	 11%	 Telematics

	 11%	 AR / VR

	 11%	� Alternative power  
such as batteries, 
hydrogen, etc.

	 8%	 Other

Signet Research Inc. conducted an independent survey of ICON’s 
readership. One question asked was ‘are you involved in the 
purchase of these construction products/services’

	 87%	 Involved In One or More: Multiple responses permitted

INTERNATIONAL CONSTRUCTION REACHES EVERY COUNTRY IN THE WORLD

INTERNATIONAL CONSTRUCTION REACHES 
BUYERS OF CONSTRUCTION EQUIPMENT

For more information, or to advertise, please contact Eleanor Shefford: eleanor.shefford@khl.com | +44 (0)7850 313753

mailto:eleanor.shefford@khl.com
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CONSTRUCTION BRIEFING
NEW FOR 2024  
Options 2 and 3 will benefit from additional  

exposure on the Construction Briefing website.

POWERED BY

 BRIEFING STATISTICS

26,349
OPT-IN READERS PER DAY

YOUR COMPANY CONTENT 
As a daily partner in the Construction Briefing your sponsored content or 

banner will feature prominently around the main story. All readers will be 

able to click-through from your content to the web page of your choice.

WHAT’S INCLUDED?

20.44% 
OPEN RATE

3.46%
CLICK RATE

16.94%
CLICK THROUGH RATE

OPTION 1 SPONSOR BANNER ONLY�  US$975 | €850 | £700
Guaranteed minimum number of impressions: 5,000 per day 
Banner: 570 pixels width by 100 pixels height plus a url click through link 

OPTION 2 SPONSORED CONTENT ONLY� US$2,100 | €1,800 | £1,500 
Guaranteed minimum number of impressions: 5,000 per day 
Body copy including headline: 550 characters including spaces 
Call to action: 100 characters including spaces 
Company logo

OPTION 3 SPONSOR BANNER AND CONTENT �
US$2,950 | €2,525 | £2,100 GUARANTEED 

MINIMUM  

NUMBER OF  

IMPRESSIONS 

5,000
PER DAY

mailto:eleanor.shefford@khl.com
http://XX.XX
http://XX.XX
http://XX.XX
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Materials are due one week prior to 
mail date. Send all materials and  

links to: production@khl.com

21,440
WEEKLY DISTRIBUTION

28.5% 
OPEN RATE

11.6%
CLICK THROUGH RATE

AVERAGE CLICK THROUGH RATE  
BY POSITION

TOP BANNER: 0.76%
SPONSORED CONTENT: 1.09%

BANNER: 0.37%
BUTTON: 1.31%

NEWSLETTER

TOP 10 COUNTRIES
	 1	UNITED STATES
	2	UNITED KINGDOM
	3	 INDIA
	4	GERMANY
	5	 ITALY

	6	BRAZIL
	7	AUSTRALIA
	8	FRANCE
	9	CHINA
	10	SPAIN

NEWSLETTER

BUTTON BANNERS

Sold monthly

Banner: 150px width by 150px height

�  2,195   2,635 

SPONSORED CONTENT 2
Limited to 1 advertiser per week

�Headline: Max 45 characters including spaces 
Standfirst: Max 140 characters including spaces 
Newsletter Image: 570px width by 190px height image 
Article: Max 3000 characters including spaces, five  
images or a link to an article hosted on your website

�  1,660   2,000 

SPONSORED CONTENT 1
Limited to 1 advertiser per week

�Headline: Max 45 characters including spaces 
Standfirst: Max 140 characters including spaces 
Newsletter Image: 570px width by 190px height image 
Article: Max 3000 characters including spaces, five  
images or a link to an article hosted on your website

�  3,290   3,950 

SPONSOR BANNERS
Sold monthly 

Banner: 570px width by 100px height

�  3,465   4,160 

TOP BANNER
Limited to 1 advertiser per month 

Banner: 570px width by 200px height

�  3,750   4,500 

mailto:production@khl.com
http://XX.XX
http://XX.XX
http://X.XX
http://X.XX
http://X.XX
http://X.XX
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INTERMAT DAILY

60,536
DISTRIBUTION

363,215
 COMBINED VIEWS

6
 NEWSLETTERS

3 X CAMPAIGNS PRE-SHOW

2 X CAMPAIGNS DURING THE 
SHOW

1 X REVIEW POST SHOW

NEWSLETTER

TOP BANNER
Limited to 1 advertiser 

Banner: 570px width by 200px height

�  11,000   12,000 
SPONSORED CONTENT
Limited to 1 advertiser

�Headline: Max 45 characters including spaces 
Standfirst: Max 140 characters including spaces 
Newsletter Image: 570px width by 190px height 
image 
Article: Max 3000 characters including spaces,  
five images or a link to an article hosted on your 
website

�  14,000   15,500 

SPONSOR BANNERS
Limited to 4 advertisers

Banner: 570px width by 100px height

�  9,250   10,200 

BUTTON BANNERS
Limited to 3 advertisers

Banner: 150px width by 150px height

�  3,600   4,000 
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SPONSORED CONTENT
�Headline: Max 90 characters  
including spaces 
�Standfirst: Max 190 characters  
including spaces 
�Website Image: 3:2 ratio image
Article: Max 3000 characters including 
spaces, five JPeg or PNG images or a link  
to an article hosted on your website

�  5,755   6,900 

CONSTRUCTION WEBSITE TOP BILLBOARD 
Desktop: 728px width by 90px height
Mobile: 468px width by 60px height
Tablet: 300px width by 75px height

�  4,650   5,580 

MPUs
Banner: 300px width by 250px height

MPU1	
�  3,270   3,925 

MPU2	
�  2,800   3,360

MPU3	
�  1,970    2,360

MPU4	
�  1,420    1,700IN-CONTENT 

LEADERBOARD 
Desktop: 598px width by 100px height
Mobile: 468px width by 60px height
Tablet: 300px width by 75px height

�  2,265   2,720 

WALLPAPER 
Desktop wallpaper: 1260px width by 1500px 
height with 1024px centre gap not visible
Visible area: On most monitors 118px by 
700px either side of centre gap

�  3,650   4,380 

WEBSITE

102,796
PAGE VIEWS/MONTH

60,541
UNIQUE VISITORS

2:32 
SESSION TIME

TOP 10 COUNTRIES
	 1	UNITED STATES
	2	UNITED KINGDOM
	3	 INDIA
	4	GERMANY
	5	FRANCE

	6	BELGIUM
	7	CANADA
	8	AUSTRALIA
	9	NETHERLANDS
	10	JAPAN

NEW FOR 
2024 GEOTARGETING AVAILABLE

SOURCE: GOOGLE ANALYTICS 

PLEASE NOTE: 
All advertising positions can be 

shared with two other companies

* From 2024 the websites of Construction 
Europe, International Construction and 

Construction Technology will merge 
into one site: constructionbriefing.com. 

This combined number will offer our 
advertisers increased visibility with our 
online audience of equipment buyers. 
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EMAIL AND NEWSLETTER MARKETINGREMARKETING & PROGRAMMATIC

RESEARCH PROJECTS & WHITE PAPER WEBINARS AND EVENTS

International Construction has a database of approx. 53,728 active 
decision makers. Rent this list to drive leads, promote your event, increase 

sales. Please allow a 15% reduction to accommodate data permissions.

Prices start at  �  750   900  per 1,000

Use KHL’s events and content studio to deliver high quality events  
that generate brand awareness, showcase thought leadership  

and consistently drive sales leads.

Prices start at  �  6,000   6,500

BASE COST   7,000   7,500    
Includes project setup, brand safety, 250,000 impressions and optimization.

ADDITIONAL IMPRESSIONS   2,700   3,000    
Per 250,000 impressions.

What is remarketing?
Remarketing is the process of (anonymously) following or tracking 
website visitors online after they have left a website site where they 
are served advertisements via a cookie. A cookie is a piece of data 
that embeds itself in the browser of the user, enabling tracking of the 
websites they visit.

Who is remarketing good for?
Remarketing is an effective and helpful digital marketing strategy for 
every type of business, selling any kind of product or service. Small 
to medium sized businesses, and large corporations alike can benefit 
from remarketing.

What does this mean for visitors?
Remarketing is designed to make the advertising experience 
as friendly to the consumer as possible. People are constantly 
bombarded by advertisements for things they are not interested in. 
Remarketing tries to combat this, connecting customers to business 
as easily and painlessly as possible. 

How KHL’s remarketing advertising works

REGULAR VISITORS
DIRECTORIES/GUIDES
SEARCH ENGINE RESULT
CONFERENCES & AWARDS
EXHIBITIONS
PODCASTS & VIDEOS
GOOGLE AD-WORDS

16 MAGAZINES

4 
NEWS 
APPS

15 NEWSLETTERS

54 SOCIAL MEDIA ACCOUNTS

    

WEBSITES INCLUDE
KHL Construction 
KHL Power
KHL Lectura Specs
Off-Highway Research

Unique targeted advertising to construction and power professionals. 

KHL uses this unique captured data to amplify your message to a targeted  
audience of users and buyers, displaying your message on other sites they visit.

Visitors to KHL sites pick up 
tracking cookies in their browsers

TWITTER FACEBOOK LINKEDIN GOOGLE AD NETWORK YOUTUBE INSTAGRAM

EXAMPLES OF HOW THE BANNERS COULD BE DISPLAY 

KHL draws 300,000+ unique visitors per month to its sites

Amplify your message 
and engage with a 
targeted audience that 
is interested in your 
products and services.

Like so many others, our audience is crying out for good quality 
information to help them run their business better 

and more efficiently. 

Price on application

DIGITAL SOLUTIONS

ATTITUDES TO 
CONSTRUCTION  

TECHNOLOGY
Investment plans, priority 

technologies and obstacles  
to adoption revealed 

P U B L I S H E D  B Y 

W H I T E  PA P E R  |  A P R I L  2 0 2 3

For more information, or to advertise, please contact Eleanor Shefford: eleanor.shefford@khl.com | +44 (0)7850 313753

mailto:eleanor.shefford@khl.com
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MAGAZINE EDITORIAL PROGRAMME 2024

JANUARY-FEBRUARY MARCH-APRIL

SEPTEMBER-OCTOBER

MAY-JUNE

Engines: how much cleaner can diesel get?

Concrete: innovative projects and the race to cut carbon

Making the most of modular construction

Country report: India

PREVIEWS

CONTECH 
Surveying technology latest products and software

NOVEMBER-DECEMBER

BONUS DISTRIBUTION:  

  Intermat    Contech Summit   

  World of Asphalt

Road construction 

Quarrying and mining 

Can construction hit net zero? 

Country report: USA

JULY-AUGUST

MARKET INTELLIGENCE  
Yellow Table

SUPPLEMENT
Demolition & Recycling international  
will be printed inside the January-February, 
May-June, and November-December issues

 � �For further information download the  
D&Ri Media Pack

EDITORIAL DEADLINES
Editorial should be submitted no later than the  
5th of the preceding month. For further details,  
or to submit material suitable for publication,  
please contact Andy Brown:  
andy.brown@khl.com | +44 (0)1892 786224 

SHOW GUIDE

CONTECH 
Machine control and automation 

MARKET INTELLIGENCE 
Global Equipment Market Report

High rise construction: latest trends and developments

Why mini excavators are still increasing in popularity 

Country report: France

BONUS DISTRIBUTION:  

  Intermat  

CONTECH 
The rise of construction robotics

Drilling and foundations 

Concrete equipment 

How construction is keeping its supply chains running

Country report: China

CONTECH 
How construction can make the most of BIM 

PREVIEW

MARKET 
INTELLIGENCE

BONUS DISTRIBUTION:  

  Bauma China     MINExpo

CONTECH 
The alternative power driving construction

Excavators

Bridge construction  

Health and safety – is construction doing enough?

Country report: Brazil

BONUS DISTRIBUTION:  

  Bauma China 

SHOW GUIDE

CONTECH 
Construction 2030: how might tech change the industry?

Road construction 2030

High rise construction: cranes and falsework and formwork 

What’s new in attachments

Megaprojects – how to build on time and budget

Country report: Saudi Arabia 

BONUS DISTRIBUTION:  

  World of Concrete    BC India 

PREVIEW

EACH ISSUE of International Construction will include 
exclusive features on topical issues such as skills 
shortages, new construction technology, in-depth site 
reports, contract updates and industry interviews.

The GCG provides information on the biggest companies in 

the sectors of construction, rental, cranes, demolition and 

recycling, and access. 

 

Edited versions of KHL top lists

Construction industry economic overview

Coverage of the top companies 

GLOBAL CONSTRUCTION GUIDE

FREE MARKET 
RESEARCH:  

Free independent 
advertising research  

for full pages or larger

For more information, or to advertise, please contact Eleanor Shefford: eleanor.shefford@khl.com | +44 (0)7850 313753

mailto:eleanor.shefford@khl.com
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NUMBER OF INSERTIONS NUMBER OF INSERTIONS
3 6 3 6

€14,970 €13,915 $18,000 $16,700

€8,400 €8,000 $10,070 $9,600

€5,620 €5,150 $6,080 $5,500

€5,070 €4,600 $6,080 $5,500

€5,070 €4,600 $6,080 $5,500

€4,530 €4,200 $5,440 $5,060

€4,530 €4,200 $5,440 $5,060

€3,250 €3,070 $3,900 $3,670

MAGAZINE ADVERTISING RATES

 US$ EURO

DOUBLE PAGE SPREAD

HALF PAGE HORIZONTAL

HALF PAGE ISLAND

THIRD PAGE HORIZONTAL

FULL PAGE

THIRD PAGE VERTICAL

HALF PAGE VERTICAL

QUARTER PAGE

400mm W x 273mm H (15.75in W x 10.75in H)

180mm W x 118mm H (7.062in W x 4.625in H)

118mm W x 168mm H (4.625in W x 6.625in H)

180mm W x 80mm H (7.062in W x 3.125in H)

200mm W x 273mm H (7.875in W x 10.75in H)

57mm W x 251mm H (2.250in W x 9.875in H)

86mm W x 251mm H (3.375in W x 9.875in H)

86mm W x 118mm H (3.375in W x 4.625in H)

BLEED SIZE 
●  �Please add 3mm (0.125in) 

bleed to all edges of full 
page and DPS ad sizes.

COLOUR 
●  �CMYK only – do not use RGB 

or spot colour.

BONUS DIGITAL ISSUE 
●  �All advertisements are 

included in the digital 
version of the magazine 
and are linked to the 
company website or direct 
to a specific URL. Please 
supply high resolution pdf 
files. 

RICH MEDIA 
●  �Link additional video, 

audio or images to your 
digital advertisment, free 
of charge, when viewed 
via the International 
Construction App.  
Please talk to your local 
sales contact.

OUTSIDE FRONT COVER (DIGITAL ONLY) €5,200 €4,850 $6,240 $5,830

30% surcharge for cover positions (INSIDE FRONT COVER,  INSIDE BACK COVER, OUTSIDE BACK COVER)

For more information, or to advertise, please contact Eleanor Shefford: eleanor.shefford@khl.com | +44 (0)7850 313753
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BUILD NEW AND EXISTING RELATIONSHIPS
■  Network with current and future buyers
■  Educate your audience with expert conversations
■  Collect quality leads for your sales teams

INCREASE BRAND RECOGNITION
Your logo will appear on pre and post event marketing, including a 
presence on the event website, email campaigns, magazine adverts and 
post event video, as well as promotion via social media. 

REACH THE DECISION MAKERS
The Summit is designed for an audience of key industry personnel focused 
on implementing digital construction in the real world. We’ll be reaching 
CTOs, CIOs, Heads of Innovation, R&D, data and digitalisation and BIM 
focused engineers, investors, developers, consultants, contractors, and 
digital technology buyers from the world’s leading contractors.

SPONSORS WILL BENEFIT FROM THE  
FANTASTIC OPPORTUNITY TO:

ACCORDING TO RECENT RESEARCH FROM KHL...

47% 
of our newsletter 

audience are looking 
to invest in new tech 

this year. 

EDUCATE
Initial cost and being 
unsure of return on 
investment are the 
most common things 
holding buyers back 

from investing. 

65% 
of our newsletter 

audience said 
technology is high or 
very high on their 
company’s agenda 

currently.
 

Educate a captive 
audience and 
promote as a 

thought leader.

Meet buyers who 
are ready to learn 
more and invest.

Show buyers why 
they should choose 

your tech.

AT&T CONFERENCE CENTRE, 
AUSTIN, TEXAS, USA 
18 & 19 MARCH 2024

WHY SPONSOR

CLICK HERE  

FOR  

SPONSORSHIP 

OPPORTUNITES

CONSTRUCTION TECHNOLOGY SUMMIT

For more information, or to advertise, please contact Eleanor Shefford: eleanor.shefford@khl.com | +44 (0)7850 313753

https://ct-summit.com/sponsorship
mailto:eleanor.shefford@khl.com


13 www.constructionbriefing.com

KHL CONTENT STUDIO

CONTENT FUELLED BY EXPERTISE

CONTENT MENU
ADVERTORIALS 

BLOGS 
BROCHURES 

COMMERCIAL FEATURES 
EVENT HOSTING 

INTERVIEWS (Q&AS) 
PRESS RELEASES 

PODCASTS 
PRODUCT LAUNCHES 

SPONSORED CONTENT 
THOUGHT LEADERSHIP 
WEBINAR TRANSCRIPTS 

WHITE PAPERS

Partner with a team of expert journalists, designers, and marketers  
to create compelling content tailored to your audience’s interests.

For more than 30 years, industry decision-makers have come to KHL’s market-leading brands 
to access information necessary for running their businesses. You can leverage this vast 
knowledge to create content that resonates with your audience. We understand industry buyers’ 
mindsets and can ignite their passion through compelling storytelling via multiple channels.

The network of communication channels includes websites, newsletters, daily briefings, social 
media, magazines, and events.

With a half a million audience at our fingertips, we know exactly what makes buyers and users 
tick. We amplify your message and position you at the center of the industry. Through the latest 
AI technology we connect you with the audiences that matter the most to you at a time that  
is relevant to them.

TAILORED CONTENT | TAILORED AUDIENCE
For more information contact contentstudio@khl.com 

or your local sales representative 

For more information, or to advertise, please contact Eleanor Shefford: eleanor.shefford@khl.com | +44 (0)7850 313753

mailto:eleanor.shefford@khl.com
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NOW HOSTED ONLINE, THE CONSTRUCTION SOURCING 
GUIDE IS THE ULTIMATE NEW MACHINERY GUIDE FOR 
THE WORLD’S CONSTRUCTION INDUSTRY 

Easy to use search 
function is split into the 
following categories:

BECOME A SOURCING GUIDE SPONSOR	

Drive brand recognition and benefit from your logo on 
every page of the site.

SPONSOR FROM  �  1,125   1,350 PER MONTH● � �Compaction & Roadbuilding

● � �Loaders

● � �Compressors

● � �Pumps

● � �Excavators

● � �Haulers

● � �Graders & Dozers

TOP BILLBOARD

Available for one advertiser only, benefit from your banner in 
the most prominent position on the website. Run of site.

ADVERTISE FROM  �  1,950   2,340 PER MONTH

ADVERTISING OPPORTUNITIES:

www.constructionsourcingguide.media

PLACE YOUR MESSAGE IN FRONT OF KEY BUYERS WHO ARE CURRENTLY SOURCING NEW EQUIPMENT

POWERED BY POWERED BYPOWERED BY

POWERED BYPOWERED BYPOWERED BY

SOURCING GUIDE

5,374
PAGE VIEWS/MONTH

THE CONSTRUCTION SOURCING GUIDE

For more information, or to advertise, please contact Eleanor Shefford: eleanor.shefford@khl.com | +44 (0)7850 313753

http://constructionsourcingguide.media
mailto:eleanor.shefford@khl.com
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